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VALUES: The Perspectives of Theoretical and Empirical Researches

Kazufumi
Manabe

Abstract:

A great deal of research has already been conducted on the topic of values, and a
vast amount of literature on this subject already exists. The literature contains a great
deal of diversity in terms of how the concept of values is defined. This article examines
the concepts of values in various fields of the social sciences. Next task is to examine
efforts to operationalize values based on that conceptualization. In other words, it is to
empirically examine the measures, indices and scales of values. This article, then,
examines a new research trend of cross-national comparison and cross-cultural
comparison. This is the series of values research projects known as the European
Values Survey (EVS) and the World Values Survey (WVS).

1. The Concept of Values

A great deal of research has already been conducted on the topic of values, and a vast
amount of literature on this subject already exists. The literature contains a great deal
of diversity in terms of how the concept of values is defined. Many reviews of the
literature on values have also already been conducted, and these present the vast
number of definitions of values that have been proposed. To adapt the Roman saying,
"There are as many definitions of values as there are scientists."

Thus, any perspective on values research must focus first and foremost on the many
different aspects of the concept of values. Why has the concept of values become so
complex?

One possibility is that the term "values" is used not only as a technical term, but also
as a part of everyday language. For example, in everyday conversation, people might
refer to "a decline of values," "a values crisis," or an "education in values." The
profusion of this everyday term is also reflected in the technical term. This is the first
reason.

Next, the term "values" is used as a technical term in a variety of different
disciplines. It must be noted here that this term is widely used in both the normative
sciences, such as philosophy, ethics, and aesthetics, and the empirical sciences, such as
sociology, political science, psychology, economics, and anthropology.

Also, values have a long history of research in both the normative and empirical
sciences. Of course, this long history means that there is also a corresponding
accumulation of conceptualizations and operationalizations.

For these reasons, the concept of values has become increasingly complex. The next
task, then, is to figure out how to deal with this problem. That is, given this
complexity, how can a common understanding of the concept of values be achieved?
In response to this challenge, this article examines several values studies in various
fields of the social sciences (excluding economics, which has been developed as its
own field of research), and reexamines the definitions of values presented in those
studies. However, instead of comprehensively looking at all of the values research in



the various fields of social science, this article focuses on the literature deemed to be of
particular importance in these fields from among the studies conducted between the
1940s and the 1960s. The studies selected are listed below in chronological order.

1940s-1950s

Morris (1956)
1960s

Allport, Vernon and Lindzey (1960), Gordon (1960), Kluckhorn and Strodbeck
(1961), Scott (1965), Rokeach (1967)

The literature for reexamination has been restricted to the 1940s to 1960s time frame
because an examination of the lineage of these types of values studies reveals that the
research conducted after the 1960s differs in style from that conducted prior, and
reflects new trends in research. This will be discussed later, but attention should first
be returned to the question of how to deal with the complexity inherent in the concept
of values. The approach proposed in this article for dealing with this issue is to
examine the various definitions so as to create an overview of values research.
Figuratively speaking, this approach is one of "looking at the forest" (rather than the
trees) so as to gain an overall view of the research conducted on values. If approached
from this perspective, there is no need to examine each of the definitions of values
contained in the above-mentioned studies individually. Again, figuratively speaking,
there is no need to "look at the trees." So what does it mean to try "looking at the
forest" in this context? This article takes the following approach. The concept of
values, like many other concepts in the social sciences, can be viewed as a construct
theoretically created to explain human behavior in social settings. Thus, among the
elements that are used to construct this kind of concept, focus is placed here on those
that are common to a variety of different definitions. The following five such common
elements can be identified.

(1) The concept of values is used in conjunction with concepts that express a series of
mental processes in people, such as need, motive, attitude, opinion, behavior, and
action. The relationship between these concepts can be explained as follows. While
values are deeply rooted in need or motive, they give some direction to attitude and are
linked to opinions, behaviors, and actions.

(2) As indicated above, values are conceptualized as a human disposition or propensity
that cannot be directly observed from the outside. This is a major difference from
behaviors, actions, and opinions, which are objectively observable from the outside.

(3) Attitude also cannot be observed directly from the outside. There are several
differences between attitude and values: (i) specific < general, (ii) individual &
comprehensive, (iii) superficial < in depth, and (iv) short term < long term. Thus,
the relationship between the two is such that values constrain attitudes. In some cases,
the concept of belief is used alongside that of attitude, but in those cases, while attitude
is characterized as more motive-oriented, belief is characterized as having more of a
cognitive orientation.



(4) Sometimes a distinction is made between "the desirable" and "the desired." In such
cases, the latter reflects "value as the object" while the former reflects "value as an
attribute of the person's orientation." The important point here is that "values" are
generally thought of as constructed concepts whose meaning is in alignment with the
former.

(5) Values as characterized above are more than a mere matter of arbitrary mental sets;
they are conceptually constructed as something likened to a pattern or system.

Explanations of the five above-mentioned elements that comprise the concept of
values have been provided. When this type of intellectual exercise is performed, even
the ambiguous concept of values becomes clearer.

2. Efforts to Operationalize the Concept of Values

The goals of the intellectual activities of humans collectively known as "science" are to
discover and formularize new knowledge, and to construct new empirical theories
based on the accumulation of that knowledge. The same is true in the social sciences,
insofar as they are also referred to as sciences. Even in the social sciences, the
discovery of new knowledge is achieved through the formularization of laws on the
relationships between variables. That being the case, this type of intellectual activity
must begin with efforts to conceptualize and operationalize the variables involved in
explaining social phenomena. The challenge in the previous section was to examine
efforts to conceptualize values. The next challenge is to examine efforts to
operationalize values based on that conceptualization. In other words, it is to
empirically examine the measures, indices and scales of values.

In fact, Braithwaite and Scott (1991) conducted a very detailed examination of the
measures, indices and scales of values proposed in the studies presented in the previous
section, focusing on their reliability and validity. If the results of this examination are
reorganized, they end up leading to a problem known as the "redundancy of
information." Thus, this section focuses on the research findings that brought about the
new epoch in values research that began in the 1960s. To do this, it is important to
begin by recognizing the contributions of Guttman and his colleagues, after whom the
Guttman Scale was named. One of these is Levy and Guttman (1985). The contribution
of this joint study lies in the fact that it used the unique method described below to
operationally distinguish between values and attitudes, and empirically confirmed
these relationships.

(1) It constructed negative < positive response categories regarding the importance
of various goals deemed to be "desirable" as empirical variables for measuring the
concept of values (that is, the text of survey question items).

(2) Using questionnaires comprised of such question items, in 1980 they
conducted a pre-test in Israel and Switzerland.
3) By conducting a data analysis of survey results, they confirmed that the

following three types of laws (Facet Theory) derived from the results of various
surveys previously conducted on "attitudes" also apply to questions related to
"values."

1. First Law: When it comes to the components of human behavior used as
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responses to question items on such topics as attitude (categorized as "very
negative" to "very positive" toward a given object), intensity (wherein the
attitude toward that object is categorized as "very weak" to "very strong"),
closure (wherein the direction of the orientation toward that object is
categorized as "undecided: open" to "decided: closed"), and involvement
(wherein the level of involvement with an object is categorized as "very low"
to "very high"), the relationship between question items on the same
component is a monotone relationship, and the correlation coefficient is
positive (or zero), but not negative.

2. Polytone Regression Law: This law pertains to the relationship between
question items of different components. Specifically, intensity, closure, and
involvement all have a polytone relationship with attitude and are
characterized by regression curves that are U- (or V-) shaped, N-shaped, and
M-shaped, respectively.

3. Second Law: When there is a monotone relationship between question items,
Smallest Space Analysis (a method that depicts the relationship between n
number of question items shown in a correlation matrix based on the size of
the distance between n points in an m-dimensional (m<n) space, wherein the
larger the correlation, the shorter the distance, and the smaller the correlation,
the longer the distance) is used to draw a geometrical partitioning of the SSA
space (map). When the variables are such that the question items have a rank
order, the partition is modular or axial, and when the variables are such that
they do not have a rank order, the partition is polar. The theory (regional
theory) corresponding to the former is called the simplex, while that
corresponding to the latter is called the circumplex. When these three are
combined, the partition lines created by their intersection result in the creation
of geometrical structures such as cylinders, cones, spheres, and rectangular
parallelepipeds. The theories corresponding to these structures are cylindrex,
conex, spherex, and multiplex.

(4) Based on the above, Guttman et al. concluded that "values" can be positioned as a
sub-concept of the concept of "attitude."

To make the social sciences more scientific, it is essential that empirical theories be
developed based on concept operationalization and measurement. Thus, in the field of
values research, concept conflict around attitudes and values has been raised to the
level of an empirical scientific discussion. Certainly, the effort to position values
research results within the Facet Theory developed by Guttman was a methodological
breakthrough that marked a milestone for empirical science in this field of research.
However, from an overall social scientific perspective, this was only one wheel of the
cart, not both. The other wheel is comprised of social realities. In values research as a
social science, researchers need a way to formulate relevant research questions. To put
it in more concrete terms, if values are compared to a searchlight, what kinds of social
realities are going to be illuminated in its beam? Given this topic of interest, a variety
of studies can be proposed from the perspective of cross-national comparison or
cross-cultural comparison of the concrete content domains of values. Three examples
of these new types of values studies are discussed here: Hofstede (1980), Schwartz
(1992), and Triandis (1995).



3. Content Domains of Values from the Perspectives of Cross-National and
Cross-Cultural Comparison

This section summarizes the values research conducted by Hofstede, Schwartz, and
Triandis by focusing on the content domains of values. This approach has been
adopted because it is only the formal characteristics of the concept of values that will
be identified through the process of organizing these definitions in a way that focuses
on the common elements of that concept; this alone will not shed light on the
meaningful contents of values included in that concept.

(1) Research by Hofstede (1980, 2004)

Hofstede conducted a large-scale questionnaire survey of people working for a
multinational company (IBM) in 40 countries around the world, and from the resulting
data analysis (factor analysis), succeeded in extracting four values dimensions
(factors). These were (i) power distance, (ii) uncertainty avoidance, (iii) individualism
and collectivism, and (iv) masculinity and femininity. The indices used to measure
each of these values dimensions (factors) were (i) a power distance index, (ii) an
uncertainty avoidance index, (iii) an individualism index, and (iv) a masculinity index.
By combining these four dimensions (factors), Hofstede attempted to create a cultural
profile of the 40 countries examined.

(2) Research by Schwartz (1992, 2004)

Schwartz (1992) also conducted a questionnaire survey in 20 countries, and tried to
show multiple value types by analyzing the resulting data (using Smallest Space
Analysis (SSA) developed by L. Guttman). In many cases, Schwartz selected school
teachers and university students as survey subjects. He then extracted 10 "value types"
through a large-scale comparative study of values. These were: (i) universalism, (ii)
benevolence, (iii) tradition, (iv) conformity, (v) security, (vi) power, (vii) achievement,
(viii) hedonism, (ix) stimulation, and (x) self-direction. Schwartz (2004) conducted
research along the same lines, revising these types down to seven: (i) harmony (nature
protection, world peace, balance with nature), (ii)) embeddedness (national security,
social order, self-control), (iii) hierarchy (authority, social effort, wealth), (iv) mastery
(social recognition, goal selection, influence), (v) affective autonomy (life enjoyment,
entertainment, stimulating life), (vi) intellectual autonomy (creativity, curiosity,
freedom) and (vii) egalitarianism (equality, sense of responsibility, social justice).

(3) Research by Triandis (1995, 2004)

Triandis is a leading expert in research on individualism and collectivism, and his 1995
study can be viewed as a compilation of the research that had come before (in many
cases, methods of psychological experimentation were used, and university students
were selected as the subjects). Triandis developed a variety of scales for measuring
individualism and collectivism and reported the following general trends. That is, in
individualistic cultures, individuals separate themselves from groups. People are
autonomous. Their social behaviors are a result of efforts to maximize enjoyment and
are based on contracts with others. In collectivist cultures, on the other hand, people
view themselves as part of a group, and in many situations, the goals of the group take
precedence over the goals of the individual. People's social behaviors are a result of



norms, obligations, and responsibilities. One of the survey results that must be noted
here is that while individualists view the value of "life enjoyment" as important,
collectivists view the value of "respecting parents and elders" as important.

Thus far, this article has presented an overview of the research trends that began to
emerge in the 1960s, within the context of the history of research on values. Before
concluding, however, this article must touch on a new research trend that, while
derived from a common interest in cross-national comparison and cross-cultural
comparison, is distinctly separate from the works produced by the three researchers
discussed here. This is because this trend constitutes a very important research project
from the perspective of formulating relevant survey questions in social science
research. This is the series of values research projects known as the European Values
Study (EVS) and the World Values Survey (WVS).

4. The European Values Study and the World Values Survey

(1) History, Current Conditions, and Issues

Since the 1970s, the topic of values has been vigorously debated in social science
within a new context. In Europe, values have become a very compelling topic,
undoubtedly because Europe has been facing major issues related to social
secularization on the one hand, and national integration on the other. In the 1970s, the
European Value Systems Study Group (EVSSG) was formed and ultimately developed
into the EVS. Given this history, the EVS started by looking at issues specific to the
countries of Europe. For example, it asked whether the countries of Europe had
common values that would simplify integration, or value differences that would make
integration more difficult.

In the late 1980s, Inglehart of the University of Michigan in the US became
involved in this project and major changes ensued. These can be summarized as
follows. (i) The countries examined were expanded from Europe to countries all over
the world, and the EVS also came to be known as the WVS. (ii) The EVS originally
had a descriptive character, tracing the changes in the various aspects of values in the
countries of Europe. With the introduction of the theoretical framework for conducting
surveys proposed by Inglehart, however, the survey took on more of an analytical
character.

Still, the fact is that the EVS Group continues to maintain an interest in the aspects
of values that are unique to Europe. In the future, if survey subjects are to be divided
up into multiple regional units around the globe, that is, into the nations of Asia, the
nations of Latin America, and the nations of Africa, a major issue facing this
global-scale social survey project is how to develop a creative, cooperative relationship
between these regional surveys and the WVS.

(2) Characteristics of the World Values Survey

Given this background, what kind of social survey is the WVS? It is characterized by
the key words (i) large-scale, (i1) multi-national, (iii) comparative, (iv) questionnaire,
and (v) survey. (i) Large-scale sample: Surveys are conducted, ideally, among 1,000
adults (18 and older), males and females, from each country/region. (ii) The number of
countries/regions surveyed was 21 in the first survey (1981-1984), 47 in the second
(1989-1993), 57 in the third (1994-1998), 73 in the fourth (1999-2004), and 56 in the



fifth (2005-2008), for a total of 102 countries/regions. (iii) Comparisons can be
conducted by country/region and over time. (iv) There are more than 250 question
items. They do not ask about current issues, as is the case in public opinion polls, but
contain general social survey questions that focus on aspects of general beliefs,
attitudes, and values related to people's everyday lives. These items address a wide
variety of issues, such as family, work, religion, ethics, society, politics, economics,
science, technology, and the environment, and are designed to extract aspects of
contemporary values that are commonly evident across these various topics. (v) This
survey research can fulfill not only academic needs, but also social needs, such as
providing helpful information for policy formulation.

(3) Theoretical Framework, Hypothesis, Findings

One of the basic findings of the values surveys, both the WVS and EVS combined, is

that in countries all over the world, there are differences in values along two

dimensions reflecting differences in the level of economic prosperity of each country,
that is, differences in societies as they move from being agrarian to industrial societies,
and from industrial to post-industrial societies.

1. Dimension of traditional values versus secular-rational values: Specifically, the
former includes such ideas as the importance of religion, emphasis on absolute
standards, deference to authority, emphasis on traditional family values, rejection
of divorce, abortion, euthanasia, and suicide, the tendency to be patriotic and
nationalistic, and avoidance of conflict and confrontation. Secular-rational values
consist of opposite preferences on all of these topics.

2. Dimension of survival values versus self-expression values: Likewise, the former
includes materialist values, low levels of subjective well-being, low levels of
interpersonal trust, high levels of institutional trust, intolerance toward out-groups,
low support for gender equality and environmental activism, and high levels of
faith in science and technology. Self-expression values consist of opposite
preferences on all of these topics.

If the surveyed countries/regions are plotted along these two dimensions
(reflected on the vertical and horizontal axes) based on their values scores, the
results show that (i) countries/regions where per capita GNP is less than $2,000
(1995) are in the lower left section of the chart, countries/regions where per capita
GNP is more than $15,000 are in the upper right section of the chart, and the rest of
the countries/regions lie somewhere in the middle. Also, (ii) over the past 20 years,
changes in each country/region have led to a shift toward the upper right.

One of the remaining issues facing values surveys is the need for more
intensive exploration to determine how the various aspects of values that cannot be
ascertained by these two dimensions are related to the various historical and
cultural factors in each country.

(4) Methodological Discussion

Finally, this section examines the methodological discussion of Inglehart's values

research. It summarizes this discussion while focusing on Inglehart's counterargument

against the methodological criticisms of his measurement of values.

1. The criticism that although human values are inherently multi-dimensional,
Inglehart only looks at changes in values based on the two dimensions mentioned
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above
In response to this criticism, Inglehart argued that he did not feel that all of the
changes in human values could be ascertained in terms of only these two
dimensions, but noted that it is important to understand that the changes in human
values along these two dimensions reflect important aspects of social changes, and
that focusing on these makes it possible to predict the direction of future changes in
countries around the world. Certainly, the effort to develop a theory of
contemporary society that focuses on values in this way is a perspective that had
never been used in values research before, and it is no exaggeration to say that this
made it possible to establish a social science of values for the first time.

2. The criticism that the rating method is more effective than the ranking method for
measuring people's values
Certainly, the rating method is the method widely used in measuring attitudes, and
Guttman promoted the establishment of laws and theories of human behavior based
on this method. Inglehart's response to this criticism begins with an emphasis on
the importance of the theoretical variable of "value priorities" over everything else.
It focuses not on changes in the range of responses (for example, when people who
once saw "economic stability" as "desirable" change their attitudes and respond
that it is "undesirable"), but on possible changes in value priorities with regard to
issues which are all generally deemed to be desirable. Why should focus be placed
on these aspects? Because in the field of politics, which determines the direction of
individual societies, or even in the universal fields of everyday living, people are
always pressured to make choices, and the standards upon which they make those
choices are none other than "the order of their priority values." By adopting this
methodological approach, Inglehart was able, for the first time, to develop his own
theory of postmodernization.
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I . Purpose
I EEEEEEEEEE——————_—_——

The purpose of a data analysis in this
presentation is to analyze the relationships
between “people's religious denominations,
beliefs and practices” and “traditional values
in East Asia”, and to confirm whether the
statements from the literature mentioned
above are true on not.

I . Purpose
I ——————————_—_

Many previous studies on the relationships
between religion and values argued that
religion is embedded in people’s daily life,
and is strongly intertwined with values in
various societies. This is also true for the
existing literature on the relationships
between religion and values in East Asia.

II . Data Set

One of the most significant development in
contemporary social sciences is the
implementation of large-scale cross-national
comparative surveys. So far, such surveys have
been conducted mainly in Western countries. In
recent years, however, cross-national comparative
surveys have also started in Asian countries. So,
we can utilize the data sets from such surveys for
the purpose of our data analysis.
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II. Data Set

Data sets to be used for our analysis are as
follows:

1. AsiaBarometer: AB(2003)

2. Asian Barometer: AnB(2001-2003)

3. East Asia Values Survey: EAVS(2002-2004)
4. World Values Survey: WVS(2000-2002)

5. International Social Survey Programme:

ISSP(1998)

IV. Question Items: Wordings and Transformations

This data analysis examines the following question items:
1. Denomination, Belonging, and Religious Faith

AB: “Do you regard yourself as belonging to any particular
religion?”

AnB: “What is your religion?”

EAVS: “Do you have any personal religious faith?”

WVS: “Do you belong to a religious denomination?”

ISSP: “Do you have a religious faith?”

IT. Countries and cities to be studied

Countries and cities to be studied for our
analysis are as follows:

1. Japan 6. Beijing

2. South Korea 7. Shanghai
3. Singapore 8. Hong Kong
4. Taiwan 9. Hunming
5. China 10. Hangzhou

IV. Question Items: Wordings and Transformations
I ———_—_—_——————_—_—_—_—
The Issue of concept equivalence

(1)nominal belonging (AnB, WVS)

(2)subjective belonging (AB)

(3)religious faith (EAVS, ISSP)

l
Dummy variables: “positive response” <
“negative response”

14



IV. Question Items: Wordings and Transformations
|

2. Religious Practice, Participation, and Behavior

AB: “Apart from weddings, funerals and such ceremonies, about how
often do you attend religious services or visit a place of worship
these days?”

AnB: “About how often do you practice religious services or rituals

these days?”

EAVS:

WVS: “Apart from weddings, funerals, christenings, about how often
do

you attend religious services these days?”
ISSP: “How often do you attend religious services or go to pray at
temple/shrine other than ‘Hatsumode’, wedding or funeral?”

IV. Question Items: Wordings and Transformations

3. Religions Beliefs
AB:
AnB:
EAVS: the belief in God or Buddha, the other
world, the soul, the devil, hell, heaven or
paradise, sin.
WVS:
ISSP: closest to Rs belief about God, the belief in life after

death, heaven, hell.
)

Scale: from “low beliefs” to “high beliefs”

IV. Question Items: Wordings and Transformations
|

The issue of concept equivalence

(1) “attend” < “practice”

(2) “including” or “excluding” weddings,
funerals, and christenings

!

Scale: from “low involvement” to "high
involvement”

IV. Question Items: Wordings and Transformations

|
4. Importance of Religion

AB: “Which of the following social circles or groups are important to
you?” (religion)
AnB:“Please tell me the three most important organizations or formal
groups you belong to.” (religious groups)
EAVS: “By using the scale of 1 to 7, can you tell me how important
religion is to you?”
WVS: “For each of the following, indicate how important it is in your
life.” (religion)
ISSP: “To me, life is meaningful only because God exists.”
|

Scale: from “not at all important” to “very important”
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IV. Question Items: Wordings and Transformations

5. Religiousness

AB: “Of the following lifestyle aspects or life circumstances, please
select five that are important to you.” (being devout)
AnB:
EAVS: “Without reference to any of established religions, do you think
a religious mind (‘religious heart’ in Japan) is important or not
important.”

WVS: “Independently of whether you go to church/temple/shrine or
not,

would you say you are a religious person?”
ISSP: “Do you describe yourself as religious?”

l

Scale: from “low religiousness” to “high religiousness”

IV. Question Items: Wordings and Transformations

7. Traditional East Asian Values(from “modern” to “traditional”)

AB: Question items refer to desired accomplishments of (if necessary,

imagined) sons and daughters
i) Fame

-a great scholar

-a powerful political leader

-a wealthy person

-a person respected by the masses

ii) Relatedness

-a loving and charitable person

-a person who cares about family
-find a good marriage partner

IV. Question Items: Wordings and Transformations
I ——————————_—_
6. Socio-Demographic ltems
(1) Generation: cohort
(i) born before 1945
(ii) born between 1945 and 1969
(iii) bornin 1970 or later
2)Education
(i) low
(i) middle
A__cz@:

(

IV. Question Items: Wordings and Transformations

AnB:
i) Factor 1: Preservation
“A man will loose face if he works under a female supervisor.”
“Wealth and poverty, success and failure are all determined by fate.”
“When hiring someone, even if a stranger is more qualified, the opportunity
should still be given to relatives and friends.”

ii) Factor 2: Harmony
“For the sake of the family, the individual should put his personal interest
second.”
“A person should not insist on his own opinion, if his co-workers disagree with
him.”
“When one has a conflict with a neighbor, the best way to deal with it is to
accommodate to the other person.”
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IV. Question Items: Wordings and Transformations
|

EAVS:
i) Factor1: Gender Roles
“We need a son to keep our family line going.”
“A wife should follow her husband.”
“Men should work outside and women should tend to
housekeeping.”

ii) Factor 2: Respect Ancestors
“We should respect ancestors.”
“The eldest son should look after his aging parents.”

IV. Question Items: Wordings and Transformations
I EEEEEEEEEE——————_—_——

ISSP: Gender Roles Scale

“A husband’s job is to earn money; a wife’s
job is to look after the home and family.”
“Allin all, family life suffers when a woman

has a full-time job.”

IV. Question Items: Wordings and Transformations
|

WVS:

i) Factor1: Gender Roles
“A working mother can establish just as warm and secure relationship
with her children as a mother who does not work.”
“Being a housewife is just as fulfilling as working for pay.”
“Both the husband and wife should contribute to household income.”
“A woman has to have children in order to be fulfilled.”

ii) Factor2: Piety
“One of my main goals in life has been to make my parents proud.”
“Regardless of what the qualities and faults of one’ s parents are, one
must always love and respect them.”

V. Results
I

1. Frequency Distribution

Religiosity Low Middle High
Denomination China Hong Kong
— Taiwan
Singapore
Religious Practice China Taiwan Korea
Japan Singapore
Religious Beliefs China Japan Singapore
Beijing Korea
Hangzhou Taiwan
Importance of Religion China Japan Singapore
Beijing Hong Kong Korea
Taiwan
Religiousness China Singapore
Beijing — Korea

Taiwan
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V . Results

Traditional Values Low Middle High
Fame Japan Korea -
China
Relatedness China Korea Japan
Preservation Japan Korea China
Taiwan Hong Kong
Harmony Hong Kong Korea Japan
Taiwan China
Respect Ancestors Japan Singapore Hong Kong
Korea Beijing Taiwan
Hunming Shanghai
Hangzhou
Piety Japan - Korea
China Singapore
20
V. Results

(2) Regarding the case of traditional values, there
is a remarkable disparity about which one stand
out as the prominent values in the East Asian
countries and cities. It is almost difficult to find
the common traditional East Asian values. Also,
such values items as “fame,” “preservation,”
“respect ancestors” and “piety” are already
diminishing in Japan.

22

V. Results

The results allows for preliminary conclusions on
religiosity and traditional values in East Asia.

(1) Regarding the case of religiosity, all in all,
China is ranked low, Singapore, Korea and
Taiwan are ranked high, and Japan is located
in the middle.

21

V. Results
|
2. Stepwise Regression
A technique for calculating a regression model
that instruct a computer to find the “best” model by
entering independent variables in various
combinations and orders.
Stepwise regression combines the methods of
“‘backward elimination” and “forward selection.”

23
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V . Results V. Results

I EEEEEEEEES———————_—_—— I ——————————_—_
|_|—Jm m:m_<m_m _m ._”O —Um QODQ ._”O m—.do<< .ﬂjm mxc_mjm._noq.< Table 1: The Explanatory Power A_va of “Various Independent
power (R2: coefficient of determination—explains Variables” to "Traditional East Asian Values

the largest percentage of the variance in the
independent variables—) of religiosity variables
and other variables to the traditional East Asian
Values.

The result shows that the explanatory power of religiosity to
traditional East Asian values is very weak, which is
surprising considering the discourses widely accepted by
scholars of qualitative methods that religion and traditional
values are strongly related.

24 25

VI. Discussions
|

Further examinations in

(1) The wording of each question item,

(2) The transformation of each indicator, and

(3) The measurement of the relationships

between variables
are needed.

26
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Table 1: The Explanatory Power (R2of “Various Independent Variables” to

“Traditional East Asian Values”

AB

AnB

EAVS

WVS

ISSP

Fame

(Son)

Fame

(Daughter)

Relatedness

(Son)

Relatedness

(Daughter)

PreservationfHarmony]

Gender

Roles

Respect

IAncestors|

Gender
Piety
Roles

Gender

Roles

Beliefs
Importance

Religiousness

R2

0.00

0.00

0.00

0.00

0.00

0.00

0.08

0.00

0.00 | 0.07

0.09

Beliefs
Importance
Religiousness
1945—1970
1970—
Education

R2

0.00

0.01

0.00

0.00

0.06

0.03

0.13

0.01

0.00 | 0.08

0.13

Beliefs
Importance
Religiousness
1945—1970
1970—
Education
Japan
China
Beijing
Shanghai
Hong Kong
Kunming
Hangzhou
Singapore
Korea
Taiwan

R2

0.09

0.02

0.08

0.03

0.22

0.08

0.02 | 0.20
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B EREE L J 1 D W E E O RBET

FIFBRERY  REB B
1. Ft®»i

JRAE L HBRFATE OISV TIX, AIDMA £ 7 L—A 137k A (attention), T X
B (interest)., D (Z#K(desire). M IZit{&(memory). A 1Z17E(action)— 3
NTETWD, B — 8 (1993) 1 TAE & WHATEFAE DT — X fifhir | © T, AIDMA
DEMMHELZB L CRIETZ 202 L TWD, RIFETIE, 207477 #EH
L CTHESWEMICB T 2HEEORNZB 2o T,

Bogardus (1925) (., T#EWEERE) Z2HET O RE &S LT M RBERE ] 21(F
% L 7=, Bogardus (1933) 1%, fE S a0 RREE & 1 T A & 8 A D] (between two persons)
H LS IHEANEEM DR (between a person and a group) (2 5 [A1E K 72 BR O R
J (the degree of sympathetic understanding) | & L T\ %,

FEEBEREREIX, 10 THEL TGEW&EICR S (Would marry) | 226 70 [Z
DEMNHEBEWVH L2 (Would have live outside my country) ] £ T?D 7 - >DIHH »
HTETWND,

SEVEN EQUIDISTANT SOCIAL SITUATIONS
. Would marry
. Would have as regular friends

. Would work beside in an office

1
2
3
4. Would have several families in my neighborhood
5. Would have merely as speaking acquaintances
6. Would have live outside my neighborhood

7

. Would have live outside my country
ZTNENOEMIZ YesNo THIZ L, Yes OEIZFEOH N OMLIE, EOEMIZEIZE
LB BETED, L) Guttman RETH D, L) ZENREFEINTWVD,
AT, 77V D TRESH T LEBLERETHL T 7r a2 -4 —0DH
MEE ZHWT, ST — 2 oo FEIC LY | SRR T 2 IEEIZ OV
THRFET2D0TH D,

2. MEOFE

A CIET—2 L LCHE AT 7a g A —F—@f@EE2H -, % 3E7 7 anN
2 A= —ffATIE, BERIXA2HT 100 MThd, HEOY 7 AHIT 1,200 TH
D, 7o =,3—2RZ (universe) % EEHREFmIL EO2M R (all citizens
of voting age) | &7 o> T2, o7V v 7 IIBEAMHESAEA I TS, EAE
B EEREE TIThhTWA, F=7 0% 3 EMHAIX, EAEN 200549 A 6 H
759 A 28 HECTOMMICITbNT, HET L AT 1,278 Tho T,
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AR TEVHTEMEZDORRIELIZOZTDLEBY TH D,
B, BRI HSDTCHTHLANVCELEEZEDLS HWEFH L THWETN?
(Q84. How much do you trust each of the following types of people?)
b7 DOE (Your relatives)
H727- DN (Your neighbors)
ST LR CRBED NOE (People from your own ethnic group [or tribe])
il L B HRED 7 =7 A (Kenyans from other ethnic groups)

S aw>

FEOBBRILITSED LB ThH D,
1. L THEEL TS (Itrusted a lot)
2. WL HEE L TV (I trusted them somewhat)
3. L LEML T\ 5 (Just a little)
4. Fo<fFE LTV (Not at all)
9. ®2 572 (Don’t know)

AR TIEIOE ORI E1T72 > 72,
DCross-Tabulation | X % 7347
@POSA IZ L 5547
OFHEAfREL L SSA 12 L 5o Hr

3. MR LEBE
3.1. ANV &Txtd 21 D554
[(HRTITOZFICHITHAREZEDL HLUVMEEE L TV E T2 O HHEF O FE R 1T
K1DLEBY THD, BMEHORHRNL, BHOLV VO EWES (BAEMIILTE
THEBEL TS O ICEET 2 0E, B, A, RICREOADE, B
RLRBEOr =7 NOIAIZ, T b ERRLEZEIEZEOEN DR oTWNDH I LN
D, LrL, FBEOLASXLVOODZDER (WS HMEHLTWDS)) ZRTHD
. EOENS THBE) & THA] 0L ZATHIERL TWD,

#1. 7=7 ADOANOQEIZRT D55
(How much do you trust each of the following types of people?)

A lot somewhat Just a little Not at all DK [MD] total
N % N % N % N % N % N %
Your relatives 511 40 418 | 32.7 | 298 | 23.3 48 3.8 3 0.3 | 1278 | 100
Your neighbors 284 | 22.2 | 440 | 344 | 446 | 34.9 | 105 8.2 3 0.2 | 1278 | 100

People from your own
ethnic group [or tribe]
Kenyans from other
ethnic groups

194 | 15.2 | 426 | 33.3 | 548 | 42.9 | 102 8 8 0.6 | 1278 | 100

89 7 300 | 23.56 | 568 | 44.4 | 294 23 27 2.1 | 1278 | 100

22



ZIZT, O, BEHOLVLO 4L B LTS (Yes)] & MG LTV
72y (No)) O 2EREICELEDRBLTHRFLTHRD,

2T, MEELTWS (Yes)) & MEHEH LTV (No)) OFE&DHITIE, &2
DA, B CO3EBYNRDHDL, FEMESEIE—Cronbach DT V7 7 —DENRKEZ WD
. B (£ 4) 0oFed o, TETHEHELTVWS] & TWHNMEELTWS] %
MEHELTWD (Yes) ] 1T, D LEHEHLTWS] & [Fo<EELTWARW] & [{E
LT (No)l OFLEDHTTHD,

#£2. MfEEHLTWD (Yes)] & MEEL T2\ (No)] OFE LD

FEH LTS (Yes) fE# L T2y (No)
A | # 3 | [alot] [somewhat] + [just a little]+[not
at alll
B | % 4 | [a lot]+[somewhat] [just a little]+[not at alll
C| %5 |[a lotl+[somewhat]l+ [just a | [not at alll
little]

£33 F=7 ADOANCLIZHT HEE (A)

Yes No
([a lot]) ([somewhat] +[just a
littlel+[not at alll)
Relatives 511 764
Neighbors 284 991
Same ethnic group 194 1076
Other ethnic 89 1162
group
Cronbach ®7 /v 7 7 0.677

#£4 =T ADODANOEIZHHTHEE (B)

Yes No
([a lot]+[somewhat]) ([just a little]+[not at
alll)
Relatives 929 346
Neighbors 724 551
Same ethnic group 620 650
Other ethnic 389 862
group
Cronbach ®7 /v 7 7 0.785
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x5, F=7 AOANOCLIZHT 5E8 (C)

Yes No
(la ([not at alll)
lot]+[somewhat]+[just a
little])
Relatives 1227 48
Neighbors 1170 105
Same ethnic group 1168 102
Other ethnic 957 294
group
Cronbach ®7 /v 7 7 0.677

AVARST ARG AT RS TfRE S EITRT,

#*6. FO AR
a bt somewhat psta litte notatall total

re btives 511 418 298 48 1275
ne ghbors 284 440 446 105 1275
own ethnic group 194 426 548 102 1270
other ethnic group 89 300 568 294 1251
total 1078 1584 1860 549 5071
FT7. T VAR T U AGH O R

B Fi1ky  F2RSD  FIRD FHAIRSD EH2BRD EHIED
BEHE1E 0.1311 0.0155 0.0004
HREE 0.3620 0.1244 0.0204
HER 08919 0.1053 0.0028
BEEEE®R 0.8919 09972 1.0000
re itives 1 -1.3801 08785 -05484 -04997 0.1093 -00112
ne ghbors 1 -02228 -0.4596 16482 -0.0807 -0.0572 0.1336
own ethnic group 1 02104 -14150 -09729 00762 -0.1760 -00198
other ethnic_group 1 1.4201 1.0095  -0.1333 0.5141 0.1256 _ —0.0027
a bt 2 -15408 09975 -05789 -05578 0.1241 -00118
som ew hat 2 -02777 -06849 12866 -0.1006  —0.0852 0.0262
jista litte 2 06107 -06276 -09795 02211  -0.0781  —0.0200
not at all 2 1.7576 21437 0.7433 0.6363 0.2666 0.0152
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<ZE#MAE>

m not at all

lot .
alo . Other ethnic group

*

# relatives
4 people

| How much trust

0 T

-2 =1, hb [ 1 2

neighbors . .

: B just a little
somewhat

# own ethnic group

1. ZEEAMN

M1zR5E, ZEHEAKIZIUTHEZLCND, ZOZENDL TETHEBELT
WhHE TS bBEEHLTWS ) & [EELTWD (Yes)] 12, I LEHELTWS]
ETEoLLFEHELTWARYL] Z2 IMEHEL TRy (No)) OF DR YELE
Z6ND, TINDEIE. ZOFLDFTEDDZEITT D,

FaxBAHE, EEHLTWS (Yes)| OEIASIE. 929 4. 724 4. 620 4. 389 4
LB, ZoZEE, r=7 AOANOEICRT AT TEE) TEEA] THRUREKED
AN TBREEDIRIEO Y =T N] OX )7 THE] OBBETHDLIZ EEREBLTWVD
LAY a

3.2. M EH »BE%

(1) Cross-Tabulation (Z & % 73 #7

B, BBA. MUREOANGE, BRZREO =7 NOROMEOEFRE ST
DI-DIZRKSIIRT 6LERBVDOI7a AREIEMR LT (£ 9~14),

#* 8. MAEO MR OFELE

1 2 3 4
1. Relatives —
2. Neighbors O —
3. Same ethnic group @) @ —
4. Other ethnic group ® ® ® —

# 9. @ Relatives & Neighbors ®EFR (540
Yes No
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Yes 693 =7 225
No 30 316

# 10. @ Relatives & Same ethnic group @ Bf% (%)

R S Yes No
Yes 564 =7 361
No 55 289

# 11. @ Relatives & Other ethnic group ® Bf& (5E%%)

R
Yes No

@)
Yes 349 | 7 558
No 39 304

# 12. @ Neighbors & Same ethnic group ®E% (FE%0)

N
Yes No

S
Yes 537 185
No 83 465

# 13. ® Neighbors & Other ethnic group @ BEf& (5240

N
Yes No

@)
Yes 338 367
No 51 495

#* 14. ® Same ethnic group & Other ethnic group @ BEf& (5E%)

S
Yes No

@)
Yes 357 246
No 32 614

O, ALV EETORBLD NEDFEEZ RO, TOMRE, £8icB s, O
T195 A, @T306 A, @THI9 A, @ T102 A, ®T316 A, ®T 214 A& 7o
TWAZ NS, K2DOX) S0 A-NTHEINS,
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2. 54X (Cross-Tabulation {2 X % 43#7T)

Other ethnic group

Bame ethnic group
Neighbors

Relatives

N
/Z

(2) POSA T X 505HF

Z 2Tk TPOSA (B8 REDHIIE) | I X D0 OfEREZHAT 5, TPOSA (%
REETIE) ) OMEE & BRI R FIEICHO W TIIES (1993) IZFEL W,

[POSA] OHFGHIREFIRKIBICB T2 ZEZNZENOERIZENZ — > OBEE (FEH)
EHELEERIIN3IDLEEBY TH D,

% 3. POSA
" 0000
" 67) 267
" 1000 " 0100 " 0010 " 0001
" (178) ) ) ") 218
1100 " 0110 " 0011
" (160) "o " 14) 181
" 1110 " 0111
" (190) "12) 202
" 1111
" 612) 312
(O RIXSEE £t 1180
s _ 1180  _ 0
BERE= — o —= 954k

ASEOPREDOFNEEEIL 1278 £ THo71-, AWZERICEB T 2 EMEB B TITWwWg
NPHOHEBICH LT Thhbown] HH 0T THERZK ] THoT2EN 41 LW T-D T,
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BRNEIEED 1278 40D Z O %EFI & 12374 &5, TLTZOD 1283714 DOHND
1180 4N Z DI IR FE > TWHD T, TOWE (FHLE) 1£954% L7250 T
H5,

Bl3IEHAEDOM R LR >TNDHANTEZ THE] TBEA] TRICREDOANOE ) TH
LZRIEO =7 N 2T HRIGOEPUHICE->-TTey hLEbDOTHY, [HL F
THOAEXT A v IRBEDTHST, EOXAT N EDH AT~ L TN Lo
AT IvIa—RAEr-TH5OTEZELELRY, HSETH—FFRIZBIT DWW
KOMDEATDANLDOEBUMEZEZ 7oy P LT ERNWLDTHL (Thbb,
CORTEIFIZH DX A TIFEPTWT, BN E ZAIZHDL XA T TV RN E W
IEHKT), LML, TH%E..00000 F 5. 11111 B~ L L TS E V) ET L
EEEMICHELTADLZ LT, ThIEEME-S ZMmICEET S &b Ebh 2R
(K- 377 1976:237-8), ZDO L IHICEx L0, THBI TBEAN TR CREOANDE |
(BB REO =7 N IZx3 5 [fEH) ICBHL T, 3, ANNEE TBURE %
FBHELTVWS] (1718 7 —R) nblhE > T, I[HAZEEL W5 (160 7 —A), [H
SERURBEOANDCEEZFEL TS (190 57— R), TEG EIFERRIREO 77 =7
ANEGFELTWD ] (3127 —RA) [V E W) ORHLNRa—ATHDLI END
PRI

POSA OHEBIHRIT 954% THH Z LT T TICk 7, ZZTHEY D 4.6% B ED
KO 7mIBENRNE = ERLEPERTEL, MRIEIXR 1 DB TH D,

# 15. POSA ORI TIRKIZICE S e o T2 mlIE DR 2 —

BZED/NI—2| H—RH#
0101 2
1001 8
1010 29
1011 18
1101 0

X 41X POSA IC XL Dz HWESHROBIRTH D, 22 THEENIC =T A
DANOE~DEE] OofiK%E, O EFT POSAOHF LR IT—RIZL->TEBI AT
BT, 24D LS 7 TR L7210 Cross‘Tabulation TP &
Nk ok TH¥R] 3o olc, UEDX IR T5=T ADANDRE~DIFH)
DEFFHIZONWTOIL RENPRBERNER I X2 2T, 2FI2Zno o THE) TEEA
A CREDO N E | R DZRIEO =7 N OFENITxET 5 kO FE A [E O B
BRI Z 2125,

4. Al (POSA T & 243 #T)
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312 <+ 1111
\ /4— 1110
\ 160 1100
178 1000

267 <— 0000

(3) fHBIMREL L SSA I ki
o%’F&:TA@AU&«@E@Jhow(@ﬁﬁ%@%%@ TMMEB IR,
MAEOMBEE ST H-OICHBE~ Y v 7 2 (F16) ZEM L, 20 [HE~ K
Vo7 A et d 2 FIHIZSED LB Th D,
@FEEBEMOMADOEROEIEZ T 53 VOH 1 OMEITHBERED EAD
(Fi5) ORFTH D, fF5L (1987 91) I LD &, MBEABREOEME D K/NIZHON
CoRIZ 06 EZZAHLEREGWVHEBETHS”, 03 22 25DV EWFHEET

8%)5”\ LS, faF (1987:91) OREMEEZONHI R GIE, 0 THE~ MY v 7 X
BT DGR OM (FF 16) X, 0.27 OYRWHEBETND 0.66 O“h7e D E W FEEE”
T, TDO TK&E &) (size) ITEDLRVDENRHDHICLTEH, 20O [ 5] (sign) |
TRCTTATHDLZERDND, ZOZENL =T ADANTE~DEFEHE] 125
WT%H L. Guttman @ 5 0%FE 1 ®»3%H]) (The First Law of Involvement) 3% 0
MO ERERINTZEVWR D, TFEOH 1 OEA L%, [F— DX xT*onB?JEf
ODEEBEMOBBARIZ, EREEFRNEEZCHEHIN TS E D | HiHEFK
(monotone) Z /xR L., fHEBREIZ T T A0 ) ~ A FRZE R ERWVWE N
HLDOTH D,

#16. HAOMKEO~ N v 7 &2 (Pearson O FH % AH LR 50
1 2 3 4
1. Relatives —
2. Neighbors 0.63*%* —
3. Same ethnic group 0.48** | 0.66** —
4. Other ethnic group 0.27** | 0.45** | 0.58** —
ARREREIT 1% A E (M)

(b) FEHEEMOMAEOBRROMEEZ SHTT 508 2 O EIT. MEARKED TkEx x)
DIRFTTH D, K 16 TIEEMABMOMBEBREN 1 THDLZ LTV HIETHRVAR, 2
S EBICHENL TV IO T, ITHF B MHBEREDOES /NS RoTWnD, ZT0D
X O R HMFF] (rank order) (A% Tl T& 556 H M O A O BAf% % L. Guttman
. 7Ly 7 2] (simplex) & LATWS, (7= ADANDVE~DEHE] O [
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B~ btV v 7 2] oW TEXAHE?LEENDIZONATH L M BEIT/ & < 72
STV (Z4F 1962:277) &> TWD, LEER->T, 20 HAM~ MY v 27 X
X Iy 71 vy 7 A (Perfect Simplex) OMEEH - TWwbdhEtwnwzsd, LT
Guttman OHFEN S FTHIX, ZOXIIHEHEBMOREER,S 7Ly 7 2] OWE
ZR L TWAEAITIE, RESH (Scale Analysis) I[C¥ Tk b &, 2N HDOFEHEA
F1IREOREZHELLTNDLENI ZLICRDHDOTHD (=4 1962:288),

ST TEM (1993:125) 12 X 5 Smallest Space Analysis (Z2WT DRI TH B,
Guttman (X, U LD X522 [>T Ly 7 2] R EOMEEEZRTENICHET T 5T7
EEERLTWS, £ Guttman & J. Lingoes 2B % L 7= Smallest Space
Analysis Toh 5, Guttman [TFEHH B OMEEO R E JITHEHT 5 EHl— [ 2 ©
ER]] (The Second Law) —% Regional Law &4 S TW AR, ZiUXiEHEH
MOFE (FHE) OEE#IE T 5 DIC SSA DEMENEEZH VL1056 TH D,
ZOERNTE R A CHW B LD facet DFEEFE (element) 1L, SSA D% %
ZDOREEE O L R D region (243E|T 25 £ W9 [facet & region @xTFEF%?H—ﬁ.ﬂ

T 28 TH D, Facet (DFEEFE) N2EMOSENZ B W TREZTHEENTIT 3

’D@@*Eb)}?)é ENRbro TET, Facet75)rankorder’i’%f:iﬁb‘%@“(“é‘bé

1% polar, facet 7% rank order Z > b @O ThH 5 %5 1F modular > axial &
9@%%9?%60

ARFFRIZEBNTIE, TCIZ THE~ N v 7 2] ORFING, (22T Ly 7 A
OMHENRBEINTND DT, SSA OfERIL axial D~ v SR HTHAD & TS
o, £ZCTUED THE~ M) v 7 X Z SSATIZEHITLZ LICk->T, K5ITR
T 2D~y ITRELNT-, TDOSSA~yTFnd (=7 DOAWREDERE] (T3
LDHEENENDE~ THE) AL TR CRBEOANDE ] TRRIRBEOS =T A1 O
JIE (rank order) IZEKDHEEEZ 4 SO/NSREFRICATA AT HIHITHEL T
L2 ENDND, ZOZEND, =70 AL ] O THE TBEA THURKED A
VL] TRRIRBEOS =T N ICHTL2EHEOGEBMOBARIZA OGNS TV 7L
v 7 A OMWEN, SSAT OHEZLEBLTHENIZHIE-Z D Lotz d
DTH5H,

X 5. SSA ~v v 7

30



“ Kenyans from

1 relatives other ethnic

2Your ne¢ighbors

People from your own

- ethnic group [or

5. £&®
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nic, @i, =7 AOAEEIKDH5Hi K%, POSA O LE =2 — AT K-
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PR ITIERV ER-ATLEE, @bk THB TBA] TRCREDO AN L] THEZ
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2 & X W
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Introduction: Goals & Clarifications

The title of the brochure of the German Data RatSWD
Forum (GDF) is an excellent teaser but needs S

clarification:
TURNING NUMBERS

* Numbers appeals to the (raw) data which INTO KNOWLEDGE |
INITIATING. PROMOTING.
are usually stored as numbers. CONSULTING.

THE GERMAN DATA FORUM (RATSWD).

e Knowledge: The title refers to a higher
level of knowledge: Systematic
knowledge about relationships and
processes; causal knowledge

« It is not the primary task of the GDF to
produce such knowledge. Rather the GDF
helps to create favorable conditions for the
acquisition of systematic knowledge
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The title also mentions the means with
which the GDF performs its task:

e . . RatSWD
* by initiating new projects and German Dst Fou
organizational changes,
: : P TURNING NUMBERS
* by promoting fruitful activities in the INTO KNOWLEDGE |
community of scientists and data INITIATING. PROMOTING.

CONSULTING.
HUHOQ‘CO@H.mu THE GERMAN DATA FORUM (RATSWD).
 and by consulting the governments,
data producers, and scientists.

After all I will not show how numbers are
turned into causal or matic knowledge.
Rather I focus on measures of the GDF and
other science organizations for improving
empirical research and facilitating the
acquisition of scientific knowledge. »

2. The History: Why has the GDF been institutionalized?

— 1960: Foundation of the Central Archive ZA (Zentralarchiv fiir
Empirische Sozialforschung) in Cologne by the management scientist
Gtlinter Schmolders and the sociologist Erwin K. Scheuch in 1960.
The word “central” expresses the hope that the ZA should become the archive
for social data, including business data, in Germany.

The hope was never realized. The ZA acquired a large number of data sets
(nowadays more than 5000) but mainly in the field of the political and social
sciences. Why?

The archived data set is a collective good!

Positive sanctions or incentives: limited gains in reputation; fulfillment of
the ethical requirement that data should be accessible for replications.

Negative sanctions: Additional work for documentation and maybe for the
advice of others users; competitors may harvest the fruits of a time
consuming data collection

The name Data Forum also needs an
explanation

* In the Roman empire a forum was a
public place where people met — often
but not necessary also a market for the
economic exchange (e.g. the Forum
Romanum).

* In the present context the word alludes
to the free and open exchange of know-
ledge, opinions and ideas which took
place on the forum — a kind of non-
hierarchical communication.

* This intention is much better expressed
by the English name Data Forum than
by the German word RatSWD which in
direct translation would read: Council
for Social and Economic Data.

RatSWD

German Data Forum

TURNING NUMBERS
INTO KNOWLEDGE |

INITIATING. PROMOTING.
CONSULTING.
THE GERMAN DATA FORUM (RATSWD).

— 1999: The Commission on the Improvement of the Informational

Infrastructure between Research and Statistics (KV1) was instituted
by the Federal Ministry of Education and Research (BMBF). A
comprehensive report of the commission arrives as the following
results:

Data access:

= The access to transaction data from trade and industry, the public
administration, telephony data, web-based social networks or geo-
referenced data should be more closely examined because these
data might become important sources of future research.

= Data of the official statistics, data on health, employment, social and age
insurances were hardly accessible for scientists in the past. These data are
highly relevant to the investigation of aging societies.
Even in sociology many interesting data sets, for instance education data,
were not deposited in the ZA.
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KVI (continued).

= Data sets which had not been delivered to the ZA, in particular
many valuable data sets of the official statistics, had already become
irrecoverable either because they were not stored at all or because
they had been kept under outdated operating systems and had not
been migrated to the succeeding systems.

In order to improve the access of scientists to the data of the official
statistics, the KVI proposed the installation of

Research Data Centers (RDCs)

initially understood as guest researcher workstations (on site access) in the
official statistics, equipped with especially protected rooms in which data can
be analyzed but not be downloaded or copied..

These RDCs should grant access to non-anonymized micro-data.

In the last decade the concept of the Research Data Center has changed.
It is no longer seen as an especially protected workstation but rather as
a label of those data producers which meet certain quality standards as
far as data storages and data delivery is concerned.

The German Council of Science and Humanities (Wissenschaftsrat) has
invited the GDF supported this development:

“The German Council of Science and Humanities welcomes the increase in the founding
of research data centres at research institutions generating data driven by the RatSWD. It
recommends that the federal government’s departmental research institutions in particular
join this founding process and also make data available for widespread scientific use.”
The decisive criterion is now whether an institute or organization can
make data accessible or not. Which data producers have become
Research Data Centers by now?.

Summary: Three major achievements of the KVI:

» Comprehensive and systematic overview over existing data
collections, institutes, and facilities of the social science infrastructure,

» Improvement of the cooperation between science and statistics by the
establishment of Research Data Centers.

» Initiative to the foundation of a new coordination commission, the GDF
(RatSWD).

2004 Foundation of the GDF (RatSWD) by the Federal Ministry of
Education and Research (BMBF) in accord with all federal government

departments.

The RatSWD is an independent body of empirical researchers from universities,
colleges, and other independent research institutions as well as representatives of
important data producers and service centers. It consists of sixteen members.

All organizations which can
make data sets available for

criteria.

The organization may have
received the data from
elsewhere and need not to
offer its own data.

So far, private companies

oa&wmgmﬂam

Publi \SmCﬂmSOOm 7 Research Data Centers have
been established in the other

Privat mpani four groups.

scientific use and meet certain

have not joined the initiative.
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Research Data Center of the
Federal Statistical Office

Research Data Centers - Overview

(FDZ-Bund)

Research Data Centre of the
German Pension Insurance
(FDZ-RV)

Research Data Center of the

Socio-Economic Panel Study GESIS
(FDZ-SOEP)

Research Data Center Elections at
GESIS

Research Data Center PsychData
of the Leibniz-Institute for

Psychology Information (ZPID)

LMU-ifo Economics & Business
Data Center (EBDC)

International Data Service Center
(IDSC) at the Institute for the

Institute (RKI)

Study of Labor (12A)

Research Data Centre of the
Federal Centre for Health

Education (BZgA)

National Education Panel Study

Research Data Centre
“ALLBUS”

04 ALLBUS

Research Data Centre
“International Survey
Programmes”

g . 7] Internationale
Umfrageprogramme

Research Data Centre
“Elections”

0V4 wanien

Research Data Centre “German
Microdata Lab™

‘ 7 German
4 Microdata Lab

Research Data Centre of the
Federal Institute for Vocational  Institute for Educational Quality
Education and Training (BIBB-FDZ) ~ Improvement (IQB)

Research Data Center of the
Survey of Health, Ageing and German Centre of Gerontology
Retirement in Europe

Research Data Center of the
German Family Panel (FDZ pairfam) RWI (FDZ Ruhr)

Research Data Centre
“"Wissenschaftsstatistik’ (ZEW-FDZ)

Research Data Center of the State Research Data Center (FDZ) of the
Statistical Offices (FDZ-Lander) German Federal Employment

Agency (BA) at the Institute for
Employment Research (IAB)

Research Data Center (FDZ) of the

Research Data Centre ALLBUS at  Research Data Center

International Survey Programmes
at GESIS

=
Research Data Centre of the

(FDZ-DZA)

m
Research Data Centre Ruhr at the

"Health Monitoring’ Research Data  Research Data Center German
Centre at the Robert Koch

Microdata Lab (GML)

Data Service Center for Business  Research Data Centre Education
and Organizational Data (DSZ-BO)  at the German Institute for

International Educational
Research (DIPF)

"

ZEW Research Data Centre

The German General Social Survey (ALLBUS) collects data on attitudes, social behavior, and
the social structure of the German population. Every two years, since 1980, a representative
cross-section of the population has been surveyed by means of personal interviews. After more
than 30 years of data collection, ALLBUS is one of the key surveys for social monitoring in
Germany.

gesis.org/rdcallbus

Comparing data over time or national borders is very complex and requires a high amount of data
preparation and consulting for researchers. These services are provided by this Research Data Centre,
which offers access to large c ional and cross-temporal comparative survey series such as the
European Values Study, the International Social Survey Program or the Eurobarometer. They cover a

wide topical scope of attitudinal data and subjective social indicators, a total of over 70 countries, and

up to four decades. www.gesis.org/rdcintsurveys

This Research Data Centre provides both access to and user support for data on national and

federal elections in Germany since 1949. The database comprises cross-sectional studies as

well as long and short-term panels, candidate surveys, studies on TV debates and media content
analyses conducted in conjunction with elections or at set intervals throughout the year such as
the German Longitudinal Election Study (GLES) and the Politbarometer.

www.gesis org/rdcelections

This Research Data Centre provides services to social research in connection with microdata
from Official Statistics. It offers extensive documentation on the microcensus. on income and
expenditure surveys. and official EU microdata, as well as instruments for the implementation
of social scientific concepts.

www.gesis. org/das-institut/ kompetenzzentren/fdz-german-microdata-laby

Longitudinal Social and Economic Data

This Research Data Centre provides the anonymized data created in the course of the multi-
actor study “Panel Analysis of Intimate Relationships and Family Dynamics” (pairfam). This
representative and interdisciplinary longitudinal study examines changes in family and living
arrangements based on an annually repeated survey of randomly selected young adults in
Germany.

Research Data Centre of
the German Family Panel

(RDC-pairfam)

rfam.de

The National Education Panel Study

The Socio-Economic Panel Study (SOEP) is a representative longitudinal study. Every year
since 1984, 20,000 people in over 10,000 households have been surveyed on subjects such as
income, employment, education and health. The ongoing survey of the same people makes it
possible to trace long-term social trends. de/SOEPfdz

Research Data Centre of the
Socio-Economic Panel Study

(RDC-SOEP)

S'EP

Research Data Centers in the domain Aging & Health

Publicly funded projects on Aging

The German Ageing Survey (DEAS) is a long-term study conducted by the German Centre
of Gerontology (DZA). DEAS is a nationwide representative cross-sectional and longitudinal
survey examining the changes occurring in life conditions and the various processes of ageing
experienced by the population aged over 40. Respondents are surveyed extensively on their so-
cial, economic, and health conditions as well as their activities and attitudes

Research Data Centre of
the German Ageing Survey
(RDC-DEAS)

DEAS

Research Data Centre of the Sur-  SHARE is a multidisciplinary, internationally comparative longitudinal study. It contains in-
vey of Health, >m£:m and Retire- formation on the health, the socio-economic situation, and the social and domestic networks of
ment in Europe (RDC-SHARE) people aged 50 and over in 20 European countries. The surveying of over 60,000 study partici-

pants at two-year intervals facilitates assessment and tracing of individual and societal ageing
s processes in different welfare states project.c
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.. Health

Research Data Centre of the
Federal Centre for Health
Education (BZgA)

Research Data Centre “Health

Monitoring” at the Robert Koch

Institute (RKI)

ROBERT KOCH INSTITUT

X

The BZgA is a specialist authority at the national level within the portfolio of the Federal
Ministry of Health. The main task of the BZgA is the implementation of nationwide preven-
tion and health promotion campaigns. BZgA repeatedly carries out representative surveys for
the purpose of scientific foundation, evaluation. and to gain information about the effectiven-
g the broader population through campaigns. The datasets (most
vestigations contain informa-

ess of measures in reacl
of which are available to the research community) of these
tion about knowledge, attitudes and behaviour in the general population conceming HIV/
AIDS, alcohol and tobacco use and illegal drug use, gambling and gambling addiction, youth
organ and tissue donation, contraceptive behaviour, and vaccination behaviour.

www.bzga.de/forschung/studien-untersuchungen

The Robert Koch Institute (RKI) is the central facility of the Federal Government concerned
with disease monitoring and prevention. The Research Data Centre “Health Monitoring” admi-
nisters a multitude of data ding the popul. ’s state of health and its behavior towards
on nationwide, representative studies. Focal

health issues, which are collected on the basi
areas of research fields are the development of epidemiological methods and the statistical
rww.rki de/puf

analysis of data on non-communicable diseases and their risk factors.

Official Statistics of the ...

Research Data Centre of
the Federal Statistical Office
(RDC-Bund)

Research Data Centre of
the Statistical Offices of the

German Léander (RDC-Lénder)

FORSCHUNGSDATENZENTRUM

The Research Data Centres of the Federal 1 Office and the S 1 Offices of the
Lander govern access to a wide range of comprehensive data on social issues, economy, agri-
culture, environment, judicature, and taxes. Almost 100 independently conducted surveys are

supplied here, which are essential to innovative analyses in fundamental research and policy

orsch

... Federal State

advi

... States

Public old-age & rehabilitation insurance

Research Data Centre of the
German Pension Insurance
(RDC-RV)

Deutsche
Rentenversicherung

The Research Data Centre of the German Pension Insurance provides data for academic
research projects in the fields of insurance, old-age provision and rehabilitation. The sources
pension insurance which document the insurance his-

are the insurance accounts of the pub
tory as well as granted pension and rehabilitation benefits. The RDC-RV offers cross-sectional
as well as longitudinal datasets.

Employment

Research Data Centre of the
Federal Employment Agency
at the Institute for Employment
Research (RDC-IAB)

FDZ

The Federal Employment Agency ranks among the most important producers of statistical
data on the labor market and the economic development in Germany. Its Research Data Cen-
tre is based at the Institute for Employment Research (IAB). It provides data on i uals,
households and businesses as well as combined datasets with business and individual data.
http://fdz iab.de

RDCs: Publicly funded Research Institutes for Education

Research Data Centre at the
Institute for Educational Quality
Improvement (RDC-IQB)

JO)E

Research Data Centre of
the Federal Institute for
Vocational Education and
Training (BIBB-RDC)

BiBB.FDZ

Research Data Centre Education
at the German Institute for Inter-
national Educational Research

The work of the Institute for Educational Quality Improvement (IQB) focuses on operationaliza-
tion, standardization, and examination of educational standards. The Research Data Centre, based
at the institute, archives and documents data sets from national and international educational large
scale assessments, e.g., IGLU and PISA. www.1qb.hu-berlin de/fdz

The Research Data Centre of the Federal Institute for Vocational Education and Training
(BIBB-RDC) provides doc of and dardized access to individual and firm-level
data on vocational education and training. It offers a wide range of survey data on occupa-
tional choice, the transition from school to work, the apprenticeship system, employment, and
z.de

continuing training.

The Research Data Centre Education at the DIPF hosts and provide access to relevant datasets
and instruments of especially qualitative research data. The data are provided in a central
repository which conforms to legal data protection principles. Relevant audio-visual data-
sets are obtained particularly from classroom teaching and school quality research, including

numeral and textual context data (transcripts, grading scales, ratings, lesson plans, etc.) as we

as from the processing of survey instruments for educational research (questionnaires, scales,

tests). wv
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Economic, Business & Management Data

Research Data Centre Ruhr at The Rheinisch-Westfalisches Institut fiir Wirtschaftsforschung (Institute for Economic Research)
RWI examines economic relationships on the micro and the macro level. Various research projects
gather data on individuals, regions, and businesses and provide access to them in the research data
centre. The RDC is currently under development and the available data resources are growing

FDZ Ruhr continually. http:/fdz rwi-essen de

ol

International Data Service The International Data Service Centre of the Institute for the Study of Labor (IZA) has be-
Centre of the Institute for come an important institution for researchers worldwide. E will find dardized
the w:._n_v\ of Labor QN\VV information on national and international datasets on labor markets. Further, the Data Service

Centre gives an overview of available datasets in Germany and beyond. http://idsc.iza.org

LMU-ifo Economics & This Research Data Centre is a joint platform of the Ludwig Maximilians University Munich
Business Data Center (EBDC) (LMU) and the ifo Institute (ifo). It provides various data resources on German businesses
companies. This includes economic data collected by the ifo Institute on economic trends, pro-
pensity to innovation and investment behavior. as well as external data on company financing
and company governance structures. www.ifo.de/ebde

3. Composition and Organization

Members of the data producers:

1 Federal Statistical Office

1 (State) Statistical Office of the Léander,
1 German Federal Employment Agency,
1 German social security system,
1 official health data,

1 official financial data,

1 science-based data production

The representatives of the
scientific users are elected.
Election period:

3 years

German Data Service Centre The Data Service Centre at the University of Bielefeld is a central archive for quantitative and
i izati ualitative data that relate to organizations. In addition to data on businesses organizations,

for Business and Organizational =~ qualitative data thatrel e In addi data on by and org

Data GWNumOv this includes linked employer-employee data as well as data from member or employee surveys.

The organizational units can be establishments and businesses, but also public associations,

b um kindergartens, schools, or public health facilities. www.uni-bielefeld de/dsz-bo

Betriebs- un

OrganisationsDAT=N

Research Data Centre Science The Research Data Centre of Science Statistics offers access to data about the research and

Statistics development activities of the business sector in Germany. Information about the amount,

structure and regional distribution of research and development (R&D) as well as about
R&D-personnel can be analyzed by visiting scientists on-site, via the website, or remote data
processing. Staff of the Research Data Centre offers guidance in terms of data selection, data
handling and data interpretation.

ftsstatistik.de

Psychological Data

Research Data Centre PsychData ~ The Research Data Centre PsychData pools quantitative data from the field of psychology.

of the Leibniz-Institute for va? They cover a wide range of topics from that field of study. in particular datasets from clinical

chology Information (ZPID)

and educational psychology, as well as development psychology and work and organizational
psychology. w

psychdata.de

ZPID - Leibniz Institut

3. Composition and Organization

Present Members

Representatives of Data Producti Representatives of empirical
Dr. Bechtold (Federal Statistical Office) Social and Economic
Hr. Bender (Federal Employment Agency) Research
Dr. Herrmann (Deutsche Bundesbank) Prof. Dr. Brihler
Prof. Dr. Kurth (Robert-Koch-Institut ;f %

Prof. Dr. Rockmann (State Statistical Institute B IR e enreld (Socio
Brandenburg) i Prof. Dr. Ott (Economics)
Prof. Dr. Sure-Vetter (GESIS) Sl Die, Rarnmsiat

Dr. Thiede (German Pension Insurance) gc:c_:cz.?i
Prof. Dr. Wagner (German Institute for g

Economic Research — DIW)

y)

Prof. Dr. Wagner (Economics)
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4. Task and Functions

General remark

The GDF has opted for a decentralized
structure of the research data centers.
“United in diversity” is the formula for
success of the research infrastructures being
created through the work of the German
Data Forum.

4. Task and Functions

The GDR describes its core tasks as follows:
Making recommendations ...

on how to further secure and improve data access, especially by
means of establishing, standardizing and continually evaluating
research data centers ...,

on how to improve the use of data by means of providing
adequate documentation and scientific and statistical data
(research data portals, metadata),

on research subjects and tasks, which pertain to the conceptual
development of a data infrastructure on the national, European
and international level,

* on how to make the production and provision of data, relevant

to social research, more efficient,

4. Task and Functions

The GDF ...

» is a broker between empirical research and data producers
but also between different data producers

» Represents the interest of both groups towards politics

4. Task and Functions

... core tasks continued:

Consulting ...

» of scientific institutions and organizations on how to
incorporate infrastructure data into teaching and research,

* Consulting the Federal Ministry and the corresponding Lander
governments on the further development of a sciencebased data
infrastructure,

* public (and private) data producers,

* Consulting data producers on the validation of scientific
research institutions (certification) that are not institutionally
part of independent scientific research,

Preparation and realization of the Conference for Social and
Economic Data (Konferenz fiir Wirtschafts- und Sozialdaten,
KSWD
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4. Task and Functions

The GDF in particular
» defines minimum standards for data quality, data security
and data access for accreditation of new Research Data
Centers
Examples
» commissions expert reports on
= new strategies of data access
Example: social data
= pooling data from different data producers
= problems of anonymization
= ethical issues
= Modes of self-archiving

4. Task and Functions

The GDF ...
» organizes workshops, distinguished lectures, and
conferences
» maintains a website where many printed material can be
downloaded
» publishes
= A newsletter
= Lecture series
= A section “Data Watch” in a highly ranked German
journal
= Books and articles

4. Task and Functions

The GDF ...
» establishes working groups (WG)
+* WG Future Data Access
«» WG Regional Price Comparisons
+* WG National Death Index (completed)
* WG Georeferencing of Data (Geodata) (completed)
+* WG Crime Statistics (completed)
«» WG Panel Studies
+* WG Data Protection

5. Conclusion

The GDF has so far proven as a very fruitful and
productive element of the German social science
infrastructure. It does not turn numbers into knowledge
but supports scientists in doing so.
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=7V A N TITo B DOEIEN EH LIzoioxt L, AR, &l & L
T, 2RV =7 WA N TIToBOEERHAD, KA - MANLOEEDO A =
REBNLZED 6ELL EEHOLRERE T,
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R & 01 BLDICARY FERHARATTN? OV DR
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- Ak 1k Twitter Facebook IS4 ¥ — KR E— OEFENODS Tt
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%iEMH
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Q2 AR MR RKEHELERZFTTN?
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k 1k Twitter Facebook IS4 ¥ — HRRE— DEEOAD I Z Dt FEE
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EEIN 23 6 2 12 2 0 0 [ 2 2 40
BE O 15.0% 5.0% 30.0% 5.0% 0% 0% 35.0% 5.0% 5.0% 100. 0%
mEE BER 1 2 1 1 0 0 2 0 0 7
[ o)) 14.3% 28.6% 14.3% 14.3% [ 0% 28. 6% 0% 0% 100. 0%
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Pearson M54 24.343° 16 082
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BN —RD 85
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AKVTTHA | AR MERY BA - HADD
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AR NORGITEE L, BRI 72 & Ae o T IR TTT N ?) DEREICE
WT, FEARENENED LD REIZERKEEZIT> TWDOINEHs LTz, 7—
ZNHONDERRNOFF L, A, BE, BB Z R TEREFICRW T, 24.7%755,
TRTOEMEHZAN - HMADPODEZEO DA IZERLTWLHRTH D,
BT, T XTOIAHE T Twitter Z1®IRL TWD DN, 7.1%, [Twitter—Twitter
AKX 2 7H A b ZBBRLTHDON, 5.9%, T XTOHEHTARXY =7
YA FEBIRL TOD DD 4.7%%., [KN AN OEZOA 2 I >/ =
THA F=KN AL OEBEOOaI | ZFIRLTWHWDLONR, FLL 4.7%
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BEE

EIE R

EH "I 82
RIENE 3

RAME 999

EEHER
EH ACE AN AR —t b+ | BEA—tEUH

% 999 21 24.7 25.6 25.6
444 6 7.1 7.3 32.9
441 5 5.9 6.1 39.0
1m 4 4.7 4.9 43.9
919 4 4.7 4.9 48.8
989 3 3.5 3.7 52.4
119 2 2.4 2.4 54.9
499 2 2.4 2.4 57.3
911 2 2.4 2.4 59.8
951 2 2.4 2.4 62.2
151 1 1.2 1.2 63.4
199 1 1.2 1.2 64.6
240 1 1.2 1.2 65.9
300 1 1.2 1.2 67.1
312 1 1.2 1.2 68.3
322 1 1.2 1.2 69.5
344 1 1.2 1.2 70.7
41 1 1.2 1.2 72.0
414 1 1.2 1.2 73.2
421 1 1.2 1.2 74.4
422 1 1.2 1.2 75.6
424 1 1.2 1.2 76.8
440 1 1.2 1.2 78.0
449 1 1.2 1.2 79.3
466 1 1.2 1.2 80.5
541 1 1.2 1.2 81.7
699 1 1.2 1.2 82.9
821 1 1.2 1.2 84.1
899 1 1.2 1.2 85.4
912 1 1.2 1.2 86. 6
915 1 1.2 1.2 87.8
929 1 1.2 1.2 89.0
949 1 1.2 1.2 90.2
955 1 1.2 1.2 91.5
959 1 1.2 1.2 92.7
964 1 1.2 1.2 93.9
969 1 1.2 1.2 95.1
988 1 1.2 1.2 96.3
990 1 1.2 1.2 97.6
995 1 1.2 1.2 98.8
996 1 1.2 1.2 100.0
At 82 96.5 100.0

RIE(E 0 2 2.4
9 1 1.2
Eh 3 3.5

&t 85 100.0
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6. TLHLEBEE

KTl =l FTE, A TALDAT 4T THLIU =T A MR, 77
A DAN ML EE D, REI 2= —v 3 VRIS OV THREE
%ﬁ/ﬂ”:o
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IZBWTH O aI0REBNOMINFEH SN, £, 3 & 0= 20, By
B/ 2 TO E-Mail 0A72 64 LINE 2 E2FELET5, 7v—T%
ERLT ¥ > bOELI R TIx 1. HDLWITHEBTHRENREE D L H 72
A= 752« TFVICEDY—ELROBBICL T, —BFOEE#5
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4T =T 4 TIBTDH, AV FAT 7 (Owned Media) , <A RAT
47 (Paid Media), 77— KA7 47 (Earned Media) ® 955, A7 KA
TAT . XA RXT 4 THEOIEE, WINIT —2 RAT 4 7 OIEMHALIZE
FTHZENTEDLPNEETHD Z ENHHERTET,

%2, AROREEIZB W TE, tho AT ¢ 7%t LT Facebook (2 & % %4
jj#/)‘iﬁi))o 722 LR T & 7=, Facebook Tl&, A X FEHHEOKETFH A
Facebook ~—IZARA ML, JREEE A9 Z & TEDORA b LIZFLHOILHK

#Z &t o7z, Facebook R Tid, Hulsk, Fln, MRE T, #—F v FEeRET D
ZE, WA, MBP/NETA Ly v a Y BEBS ZENAEETHD . v
AT LELTIHEFITES ThHoTD, BELLLARERE LILAEa T oY
DI =FICL DAy E—Y) OBEEPMLS, REEDRZOEE I Y v 7 T5
ZERLKIALTA L ETEDEERN TV A TLESTLLDEEZEZBND,
TR, AT Ly va kT 527 0 v 7 BOBEIEIE, BIFEL Y ARV EE
Llgo Tz, ZiE, Facebook [ DY AT AN FER TR, IEB LT
WARA FREHFEORE LLHNAEL LG, BETDOHLEND > 12O TN
EHERIL TV D, BlZIE, EEEDRA R boOFHRE TBoA M) & LTI
LTEWERBZD X2 RIREa T Yo E LV ERTLIVNERH-T-EF
2B

IS, KGL & LTERELT, 8 HDOHM PV ED 2 {5, A X FkEE 200
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WERKOBMEEL 720, 774 ThHAX FORBENOEDDIRE =
TUVELT, AvIA L THLIARY =TV A F~DERITHENTHL Z &
Bbonrolz, 0201%, > TA VN AT7 T4 U ~DEBRTET Tldel, 47
TAMBET L TA~DRERENI B TRAD ZEDBAETHY ., #ilx
(X, EC A b2, —HEICHARIIRED Y 7V ERZRE T 5 L 274 XV b &
Tolet. £D%D EC A h~OERICHEEZ LT D52 LR AReL 25
EWVO TR AN TH Z ENTE D,

o PV#

1R 2R 3H 4H 5B 6R 7H B8R 9RA 10R 11RH 12R

X 5 AKX T =7 A bOFER PV EHOHER

ARl 7rE—va T, 7LE CM X, HiELE R EORBED LG T
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SHOFBTH-ThH, ZHOTuE—2a VEMEZNT D LT, JEFICHEE
LW, F72, ¥MICRLT, TEXHRETVRVWERT, BmWIRE2EST S
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WC, INETIT) ZENARERINE T YR ED X 5 R E 72630
ERGET D2 &%, SI&EEERWRET —~ b, £, Av— 74V
DERIZEO . TTVZHEH LI 151, HOWTIT—T 2L EnEhd=
R T ANICBIFAVTIAEA LD 2= — 3 U, BT, B2
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TETELBRoTWNLEA S, Kotler (2010) (FT TIZHERML TWH R, £2
Tix, BHERET 2720 PN O—HRa a2 =7 — a VI3E S,
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7. B

UNCANNY LIVE SHOW 2013

S\ Date: 2013.1%.24(Sun) Open/Start: 4pm(-10pm)
y K PIG(G KATA+Time Out Cafe & Diner wuioroom 2¢)

VWM(

TEEN DAZE
9 :;‘TOFUBEATS
\\\ MAD GG/ 11\
A ,:"ummﬂ KES' |

KFK6 A XN T7TF714F—FK1
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- Kotler, Philip, Keller, Kevin Lane (2006) “Marketing Management,
Twelfth Edition” Prentice Hall (BUskiE AESiR, HEEAR =2 F 7 —&7
T—D—rT 4 TR A FE 12 il Pearson Education Japan,
2008 4F)

- Kotler, Philip, Kartajaya, Hermawan and Setiawan, Iwan (2010)
“Marketing 3.0” John Wiley & Sons International (BUsGE ANBEER. BEHIE
LR (2 bT—D~—4r7 47 3.0] WHHME, 2010 4F)

FOLRMPN TTHEETER] (X4 vE Pt 2005 4F)

- A sttEBRL— -7 0 v R, M [HR&Rs Y m— g ]

(V=227 Yx— 3, 2013 4F)

e

ATIY s MR, RS L DR L, RO, R T R
LIESMAEDH IO FIEMmENE L, ZOBEBEIRLELTLEDH
WAL BT E T
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