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VALUES: The Perspectives of Theoretical and Empirical Researches 
 

Kazufumi 
Manabe 
 
 
Abstract:  

 A great deal of research has already been conducted on the topic of values, and a 
vast amount of literature on this subject already exists. The literature contains a great 
deal of diversity in terms of how the concept of values is defined. This article examines 
the concepts of values in various fields of the social sciences. Next task is to examine 
efforts to operationalize values based on that conceptualization. In other words, it is to 
empirically examine the measures, indices and scales of values. This article, then, 
examines a new research trend of cross-national comparison and cross-cultural 
comparison. This is the series of values research projects known as the European 
Values Survey (EVS) and the World Values Survey (WVS). 

 
 

1. The Concept of Values 
A great deal of research has already been conducted on the topic of values, and a vast 
amount of literature on this subject already exists. The literature contains a great deal 
of diversity in terms of how the concept of values is defined. Many reviews of the 
literature on values have also already been conducted, and these present the vast 
number of definitions of values that have been proposed. To adapt the Roman saying, 
"There are as many definitions of values as there are scientists." 

Thus, any perspective on values research must focus first and foremost on the many 
different aspects of the concept of values. Why has the concept of values become so 
complex? 

One possibility is that the term "values" is used not only as a technical term, but also 
as a part of everyday language. For example, in everyday conversation, people might 
refer to "a decline of values," "a values crisis," or an "education in values." The 
profusion of this everyday term is also reflected in the technical term. This is the first 
reason. 

Next, the term "values" is used as a technical term in a variety of different 
disciplines. It must be noted here that this term is widely used in both the normative 
sciences, such as philosophy, ethics, and aesthetics, and the empirical sciences, such as 
sociology, political science, psychology, economics, and anthropology. 

Also, values have a long history of research in both the normative and empirical 
sciences. Of course, this long history means that there is also a corresponding 
accumulation of conceptualizations and operationalizations. 

For these reasons, the concept of values has become increasingly complex. The next 
task, then, is to figure out how to deal with this problem. That is, given this 
complexity, how can a common understanding of the concept of values be achieved? 
In response to this challenge, this article examines several values studies in various 
fields of the social sciences (excluding economics, which has been developed as its 
own field of research), and reexamines the definitions of values presented in those 
studies. However, instead of comprehensively looking at all of the values research in 
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the various fields of social science, this article focuses on the literature deemed to be of 
particular importance in these fields from among the studies conducted between the 
1940s and the 1960s. The studies selected are listed below in chronological order. 
 
1940s-1950s 

Morris (1956) 
1960s 

Allport, Vernon and Lindzey (1960), Gordon (1960), Kluckhorn and Strodbeck 
(1961), Scott (1965), Rokeach (1967) 
 

The literature for reexamination has been restricted to the 1940s to 1960s time frame 
because an examination of the lineage of these types of values studies reveals that the 
research conducted after the 1960s differs in style from that conducted prior, and 
reflects new trends in research. This will be discussed later, but attention should first 
be returned to the question of how to deal with the complexity inherent in the concept 
of values. The approach proposed in this article for dealing with this issue is to 
examine the various definitions so as to create an overview of values research. 
Figuratively speaking, this approach is one of "looking at the forest" (rather than the 
trees) so as to gain an overall view of the research conducted on values. If approached 
from this perspective, there is no need to examine each of the definitions of values 
contained in the above-mentioned studies individually. Again, figuratively speaking, 
there is no need to "look at the trees." So what does it mean to try "looking at the 
forest" in this context? This article takes the following approach. The concept of 
values, like many other concepts in the social sciences, can be viewed as a construct 
theoretically created to explain human behavior in social settings. Thus, among the 
elements that are used to construct this kind of concept, focus is placed here on those 
that are common to a variety of different definitions. The following five such common 
elements can be identified. 
 
(1) The concept of values is used in conjunction with concepts that express a series of 
mental processes in people, such as need, motive, attitude, opinion, behavior, and 
action. The relationship between these concepts can be explained as follows. While 
values are deeply rooted in need or motive, they give some direction to attitude and are 
linked to opinions, behaviors, and actions. 
 
(2) As indicated above, values are conceptualized as a human disposition or propensity 
that cannot be directly observed from the outside. This is a major difference from 
behaviors, actions, and opinions, which are objectively observable from the outside. 
 
(3) Attitude also cannot be observed directly from the outside. There are several 
differences between attitude and values: (i) specific � general, (ii) individual � 
comprehensive, (iii) superficial � in depth, and (iv) short term � long term. Thus, 
the relationship between the two is such that values constrain attitudes. In some cases, 
the concept of belief is used alongside that of attitude, but in those cases, while attitude 
is characterized as more motive-oriented, belief is characterized as having more of a 
cognitive orientation. 
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(4) Sometimes a distinction is made between "the desirable" and "the desired." In such 
cases, the latter reflects "value as the object" while the former reflects "value as an 
attribute of the person's orientation." The important point here is that "values" are 
generally thought of as constructed concepts whose meaning is in alignment with the 
former. 
 
(5) Values as characterized above are more than a mere matter of arbitrary mental sets; 
they are conceptually constructed as something likened to a pattern or system. 

 
Explanations of the five above-mentioned elements that comprise the concept of 

values have been provided. When this type of intellectual exercise is performed, even 
the ambiguous concept of values becomes clearer. 
 
2. Efforts to Operationalize the Concept of Values 
The goals of the intellectual activities of humans collectively known as "science" are to 
discover and formularize new knowledge, and to construct new empirical theories 
based on the accumulation of that knowledge. The same is true in the social sciences, 
insofar as they are also referred to as sciences. Even in the social sciences, the 
discovery of new knowledge is achieved through the formularization of laws on the 
relationships between variables. That being the case, this type of intellectual activity 
must begin with efforts to conceptualize and operationalize the variables involved in 
explaining social phenomena. The challenge in the previous section was to examine 
efforts to conceptualize values. The next challenge is to examine efforts to 
operationalize values based on that conceptualization. In other words, it is to 
empirically examine the measures, indices and scales of values. 

In fact, Braithwaite and Scott (1991) conducted a very detailed examination of the 
measures, indices and scales of values proposed in the studies presented in the previous 
section, focusing on their reliability and validity. If the results of this examination are 
reorganized, they end up leading to a problem known as the "redundancy of 
information." Thus, this section focuses on the research findings that brought about the 
new epoch in values research that began in the 1960s. To do this, it is important to 
begin by recognizing the contributions of Guttman and his colleagues, after whom the 
Guttman Scale was named. One of these is Levy and Guttman (1985). The contribution 
of this joint study lies in the fact that it used the unique method described below to 
operationally distinguish between values and attitudes, and empirically confirmed 
these relationships. 
 
(1) It constructed negative � positive response categories regarding the importance 

of various goals deemed to be "desirable" as empirical variables for measuring the 
concept of values (that is, the text of survey question items). 

(2)  Using questionnaires comprised of such question items, in 1980 they 
conducted a pre-test in Israel and Switzerland. 

(3)  By conducting a data analysis of survey results, they confirmed that the 
following three types of laws (Facet Theory) derived from the results of various 
surveys previously conducted on "attitudes" also apply to questions related to 
"values."  
1. First Law: When it comes to the components of human behavior used as 
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responses to question items on such topics as attitude (categorized as "very 
negative" to "very positive" toward a given object), intensity (wherein the 
attitude toward that object is categorized as "very weak" to "very strong"), 
closure (wherein the direction of the orientation toward that object is 
categorized as "undecided: open" to "decided: closed"), and involvement 
(wherein the level of involvement with an object is categorized as "very low" 
to "very high"), the relationship between question items on the same 
component is a monotone relationship, and the correlation coefficient is 
positive (or zero), but not negative. 

2. Polytone Regression Law: This law pertains to the relationship between 
question items of different components. Specifically, intensity, closure, and 
involvement all have a polytone relationship with attitude and are 
characterized by regression curves that are U- (or V-) shaped, N-shaped, and 
M-shaped, respectively. 

3. Second Law: When there is a monotone relationship between question items, 
Smallest Space Analysis (a method that depicts the relationship between n 
number of question items shown in a correlation matrix based on the size of 
the distance between n points in an m-dimensional (m<n) space, wherein the 
larger the correlation, the shorter the distance, and the smaller the correlation, 
the longer the distance) is used to draw a geometrical partitioning of the SSA 
space (map). When the variables are such that the question items have a rank 
order, the partition is modular or axial, and when the variables are such that 
they do not have a rank order, the partition is polar. The theory (regional 
theory) corresponding to the former is called the simplex, while that 
corresponding to the latter is called the circumplex. When these three are 
combined, the partition lines created by their intersection result in the creation 
of geometrical structures such as cylinders, cones, spheres, and rectangular 
parallelepipeds. The theories corresponding to these structures are cylindrex, 
conex, spherex, and multiplex. 

(4) Based on the above, Guttman et al. concluded that "values" can be positioned as a 
sub-concept of the concept of "attitude." 

 
To make the social sciences more scientific, it is essential that empirical theories be 

developed based on concept operationalization and measurement. Thus, in the field of 
values research, concept conflict around attitudes and values has been raised to the 
level of an empirical scientific discussion. Certainly, the effort to position values 
research results within the Facet Theory developed by Guttman was a methodological 
breakthrough that marked a milestone for empirical science in this field of research. 
However, from an overall social scientific perspective, this was only one wheel of the 
cart, not both. The other wheel is comprised of social realities. In values research as a 
social science, researchers need a way to formulate relevant research questions. To put 
it in more concrete terms, if values are compared to a searchlight, what kinds of social 
realities are going to be illuminated in its beam? Given this topic of interest, a variety 
of studies can be proposed from the perspective of cross-national comparison or 
cross-cultural comparison of the concrete content domains of values. Three examples 
of these new types of values studies are discussed here: Hofstede (1980), Schwartz 
(1992), and Triandis (1995). 
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3. Content Domains of Values from the Perspectives of Cross-National and 
Cross-Cultural Comparison 
This section summarizes the values research conducted by Hofstede, Schwartz, and 
Triandis by focusing on the content domains of values. This approach has been 
adopted because it is only the formal characteristics of the concept of values that will 
be identified through the process of organizing these definitions in a way that focuses 
on the common elements of that concept; this alone will not shed light on the 
meaningful contents of values included in that concept. 
 
(1) Research by Hofstede (1980, 2004) 
Hofstede conducted a large-scale questionnaire survey of people working for a 
multinational company (IBM) in 40 countries around the world, and from the resulting 
data analysis (factor analysis), succeeded in extracting four values dimensions 
(factors). These were (i) power distance, (ii) uncertainty avoidance, (iii) individualism 
and collectivism, and (iv) masculinity and femininity. The indices used to measure 
each of these values dimensions (factors) were (i) a power distance index, (ii) an 
uncertainty avoidance index, (iii) an individualism index, and (iv) a masculinity index. 
By combining these four dimensions (factors), Hofstede attempted to create a cultural 
profile of the 40 countries examined. 
 
(2) Research by Schwartz (1992, 2004) 
Schwartz (1992) also conducted a questionnaire survey in 20 countries, and tried to 
show multiple value types by analyzing the resulting data (using Smallest Space 
Analysis (SSA) developed by L. Guttman). In many cases, Schwartz selected school 
teachers and university students as survey subjects. He then extracted 10 "value types" 
through a large-scale comparative study of values. These were: (i) universalism, (ii) 
benevolence, (iii) tradition, (iv) conformity, (v) security, (vi) power, (vii) achievement, 
(viii) hedonism, (ix) stimulation, and (x) self-direction. Schwartz (2004) conducted 
research along the same lines, revising these types down to seven: (i) harmony (nature 
protection, world peace, balance with nature), (ii) embeddedness (national security, 
social order, self-control), (iii) hierarchy (authority, social effort, wealth), (iv) mastery 
(social recognition, goal selection, influence), (v) affective autonomy (life enjoyment, 
entertainment, stimulating life), (vi) intellectual autonomy (creativity, curiosity, 
freedom) and (vii) egalitarianism (equality, sense of responsibility, social justice). 
 
(3) Research by Triandis (1995, 2004) 
Triandis is a leading expert in research on individualism and collectivism, and his 1995 
study can be viewed as a compilation of the research that had come before (in many 
cases, methods of psychological experimentation were used, and university students 
were selected as the subjects). Triandis developed a variety of scales for measuring 
individualism and collectivism and reported the following general trends. That is, in 
individualistic cultures, individuals separate themselves from groups. People are 
autonomous. Their social behaviors are a result of efforts to maximize enjoyment and 
are based on contracts with others. In collectivist cultures, on the other hand, people 
view themselves as part of a group, and in many situations, the goals of the group take 
precedence over the goals of the individual. People's social behaviors are a result of 
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norms, obligations, and responsibilities. One of the survey results that must be noted 
here is that while individualists view the value of "life enjoyment" as important, 
collectivists view the value of "respecting parents and elders" as important. 
 

Thus far, this article has presented an overview of the research trends that began to 
emerge in the 1960s, within the context of the history of research on values. Before 
concluding, however, this article must touch on a new research trend that, while 
derived from a common interest in cross-national comparison and cross-cultural 
comparison, is distinctly separate from the works produced by the three researchers 
discussed here. This is because this trend constitutes a very important research project 
from the perspective of formulating relevant survey questions in social science 
research. This is the series of values research projects known as the European Values 
Study (EVS) and the World Values Survey (WVS). 
 
4. The European Values Study and the World Values Survey 
(1) History, Current Conditions, and Issues 
Since the 1970s, the topic of values has been vigorously debated in social science 
within a new context. In Europe, values have become a very compelling topic, 
undoubtedly because Europe has been facing major issues related to social 
secularization on the one hand, and national integration on the other. In the 1970s, the 
European Value Systems Study Group (EVSSG) was formed and ultimately developed 
into the EVS. Given this history, the EVS started by looking at issues specific to the 
countries of Europe. For example, it asked whether the countries of Europe had 
common values that would simplify integration, or value differences that would make 
integration more difficult. 

In the late 1980s, Inglehart of the University of Michigan in the US became 
involved in this project and major changes ensued. These can be summarized as 
follows. (i) The countries examined were expanded from Europe to countries all over 
the world, and the EVS also came to be known as the WVS. (ii) The EVS originally 
had a descriptive character, tracing the changes in the various aspects of values in the 
countries of Europe. With the introduction of the theoretical framework for conducting 
surveys proposed by Inglehart, however, the survey took on more of an analytical 
character. 

Still, the fact is that the EVS Group continues to maintain an interest in the aspects 
of values that are unique to Europe. In the future, if survey subjects are to be divided 
up into multiple regional units around the globe, that is, into the nations of Asia, the 
nations of Latin America, and the nations of Africa, a major issue facing this 
global-scale social survey project is how to develop a creative, cooperative relationship 
between these regional surveys and the WVS. 
 
(2) Characteristics of the World Values Survey 
Given this background, what kind of social survey is the WVS? It is characterized by 
the key words (i) large-scale, (ii) multi-national, (iii) comparative, (iv) questionnaire, 
and (v) survey. (i) Large-scale sample: Surveys are conducted, ideally, among 1,000 
adults (18 and older), males and females, from each country/region. (ii) The number of 
countries/regions surveyed was 21 in the first survey (1981-1984), 47 in the second 
(1989-1993), 57 in the third (1994-1998), 73 in the fourth (1999-2004), and 56 in the 
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fifth (2005-2008), for a total of 102 countries/regions. (iii) Comparisons can be 
conducted by country/region and over time. (iv) There are more than 250 question 
items. They do not ask about current issues, as is the case in public opinion polls, but 
contain general social survey questions that focus on aspects of general beliefs, 
attitudes, and values related to people's everyday lives. These items address a wide 
variety of issues, such as family, work, religion, ethics, society, politics, economics, 
science, technology, and the environment, and are designed to extract aspects of 
contemporary values that are commonly evident across these various topics. (v) This 
survey research can fulfill not only academic needs, but also social needs, such as 
providing helpful information for policy formulation. 
 
(3) Theoretical Framework, Hypothesis, Findings 
One of the basic findings of the values surveys, both the WVS and EVS combined, is 
that in countries all over the world, there are differences in values along two 
dimensions reflecting differences in the level of economic prosperity of each country, 
that is, differences in societies as they move from being agrarian to industrial societies, 
and from industrial to post-industrial societies. 
1. Dimension of traditional values versus secular-rational values: Specifically, the 

former includes such ideas as the importance of religion, emphasis on absolute 
standards, deference to authority, emphasis on traditional family values, rejection 
of divorce, abortion, euthanasia, and suicide, the tendency to be patriotic and 
nationalistic, and avoidance of conflict and confrontation. Secular-rational values 
consist of opposite preferences on all of these topics. 

2. Dimension of survival values versus self-expression values: Likewise, the former 
includes materialist values, low levels of subjective well-being, low levels of 
interpersonal trust, high levels of institutional trust, intolerance toward out-groups, 
low support for gender equality and environmental activism, and high levels of 
faith in science and technology. Self-expression values consist of opposite 
preferences on all of these topics. 

If the surveyed countries/regions are plotted along these two dimensions 
(reflected on the vertical and horizontal axes) based on their values scores, the 
results show that (i) countries/regions where per capita GNP is less than $2,000 
(1995) are in the lower left section of the chart, countries/regions where per capita 
GNP is more than $15,000 are in the upper right section of the chart, and the rest of 
the countries/regions lie somewhere in the middle. Also, (ii) over the past 20 years, 
changes in each country/region have led to a shift toward the upper right. 

One of the remaining issues facing values surveys is the need for more 
intensive exploration to determine how the various aspects of values that cannot be 
ascertained by these two dimensions are related to the various historical and 
cultural factors in each country. 

 
(4) Methodological Discussion 
Finally, this section examines the methodological discussion of Inglehart's values 
research. It summarizes this discussion while focusing on Inglehart's counterargument 
against the methodological criticisms of his measurement of values. 
1. The criticism that although human values are inherently multi-dimensional, 

Inglehart only looks at changes in values based on the two dimensions mentioned 
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above 
In response to this criticism, Inglehart argued that he did not feel that all of the 
changes in human values could be ascertained in terms of only these two 
dimensions, but noted that it is important to understand that the changes in human 
values along these two dimensions reflect important aspects of social changes, and 
that focusing on these makes it possible to predict the direction of future changes in 
countries around the world. Certainly, the effort to develop a theory of 
contemporary society that focuses on values in this way is a perspective that had 
never been used in values research before, and it is no exaggeration to say that this 
made it possible to establish a social science of values for the first time. 

2. The criticism that the rating method is more effective than the ranking method for 
measuring people's values  
Certainly, the rating method is the method widely used in measuring attitudes, and 
Guttman promoted the establishment of laws and theories of human behavior based 
on this method. Inglehart's response to this criticism begins with an emphasis on 
the importance of the theoretical variable of "value priorities" over everything else. 
It focuses not on changes in the range of responses (for example, when people who 
once saw "economic stability" as "desirable" change their attitudes and respond 
that it is "undesirable"), but on possible changes in value priorities with regard to 
issues which are all generally deemed to be desirable. Why should focus be placed 
on these aspects? Because in the field of politics, which determines the direction of 
individual societies, or even in the universal fields of everyday living, people are 
always pressured to make choices, and the standards upon which they make those 
choices are none other than "the order of their priority values." By adopting this 
methodological approach, Inglehart was able, for the first time, to develop his own 
theory of postmodernization. 
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1 

�
. P

urpose �

M
any previous studies on the relationships 

betw
een religion and values argued that 

religion is em
bedded in people’s daily life, 

and is strongly intertw
ined w

ith values in 
various societies. This is also true for the 
existing literature on the relationships 
betw

een religion and values in E
ast A

sia. 
�

�
. P

urpose �

The purpose of a data analysis in this 
presentation is to analyze the relationships 
betw

een “people's religious denom
inations, 

beliefs and practices” and “traditional values 
in E

ast A
sia”, and to confirm

 w
hether the 

statem
ents from

 the literature m
entioned 

above are true on not.�

2 

�
. D

ata S
et�

O
ne of the m

ost significant developm
ent in 

contem
porary social sciences is the 

im
plem

entation of large-scale cross-national 
com

parative surveys. S
o far, such surveys have 

been conducted m
ainly in W

estern countries. In 
recent years, how

ever, cross-national com
parative 

surveys have also started in A
sian countries. S

o, 
w

e can utilize the data sets from
 such surveys for 

the purpose of our data analysis.�
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�
. D

ata S
et�

D
ata sets to be used for our analysis are as 

follow
s: 

 1. A
siaB

arom
eter: A

B
(2003) 

 2. A
sian B

arom
eter: A

nB
(2001-2003) 

 3. E
ast A

sia V
alues S

urvey: E
A

V
S

(2002-2004) 
 4. W

orld V
alues S

urvey: W
V

S
(2000-2002) 

 5. International S
ocial S

urvey P
rogram

m
e:  

     IS
S

P
(1998)�

4 

�
. C

ountries and cities to be studied
�

C
ountries and cities to be studied for our 

analysis are as follow
s: 

 1. Japan                    6. B
eijing 

 2. S
outh K

orea          7. S
hanghai 

 3. S
ingapore              8. H

ong K
ong 

 4. Taiw
an                   9. H

unm
ing 

 5. C
hina                   10. H

angzhou 
    �

5 

�
. Q

uestion Item
s: W

ordings and Transform
ations

�

This data analysis exam
ines the follow

ing question item
s: 

  1. D
enom

ination, B
elonging, and R

eligious Faith 
    A

B
: “D

o you regard yourself as belonging to any particular  
          religion?”�
��A

nB
: “W

hat is your religion?”�
  E

A
V

S
: “D

o you have any personal religious faith?”�
  W

V
S

: “D
o you belong to a religious denom

ination?”�
  IS

S
P

: “D
o you have a religious faith?”�

�

6 

�
. Q

uestion Item
s: W

ordings and Transform
ations

�

The Issue of concept equivalence 
  (1)nom

inal belonging (A
nB

, W
V

S
) 

  (2)subjective belonging (A
B

) 
  (3)religious faith (E

A
V

S
, IS

S
P

) 
         �

 
  D

um
m

y variables: “positive response”  �
�
�� 

  “negative response” 
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�
. Q

uestion Item
s: W

ordings and Transform
ations

�

2. R
eligious P

ractice, P
articipation, and B

ehavior 
  A

B
: “A

part from
 w

eddings, funerals and such cerem
onies,  about how

  
        often do you attend religious services or visit a place of w

orship  
        these days?”�
�A

nB
: “A

bout how
 often do you practice religious services or rituals  

          these days?
�
�

 E
A

V
S

: �
�W

V
S

: “A
part from

 w
eddings, funerals, christenings, about how

 often 
do  
            you attend religious services these days?”�
�IS

S
P

: “H
ow

 often do you attend religious services or go to pray at           
            tem

ple/shrine other than �H
atsum

ode
�, w

edding or funeral?
�
��

8 

�
. Q

uestion Item
s: W

ordings and Transform
ations

�

The issue of concept equivalence 
 (1) “attend”  �

�
�practice” 

 (2) “including” or “excluding” w
eddings,  

      funerals, and christenings 
       �

 
�

S
cale: from

 “low
 involvem

ent” to ”high  
             involvem

ent”�

9 

�
. Q

uestion Item
s: W

ordings and Transform
ations

�

3. R
eligions B

eliefs 

 A
B

:  
 A

nB
: �

 E
A

V
S

: the belief in G
od or B

uddha, the other  
             w

orld, the soul, the devil, hell, heaven or  
             paradise, sin. �
 W

V
S

:�
�

 IS
S

P
: closest to R

s belief about G
od
�

the belief in life after  
           death, heaven, hell. 
            �

 

�
�

Scale: from
 “low

 beliefs” to “high beliefs”�
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�
. Q

uestion Item
s: W

ordings and Transform
ations

�

4. Im
portance of R

eligion 
   A

B
: “W

hich of the follow
ing social circles or groups are im

portant to   
         you?

� (religion)�
�A

nB
:�P

lease tell m
e the three m

ost im
portant organizations or form

al  
          groups you belong to.”  (religious groups) 
 E

A
V

S
: “B

y using the scale of 1 to 7, can you tell m
e how

 im
portant  

             religion is to you?”�
 W

V
S

: “For each of the follow
ing, indicate how

 im
portant it is in your  

            life.� (religion)�
IS

S
P

: “To m
e, life is m

eaningful only because G
od exists.” 

         �
 

�
�

S
cale: from

 “not at all im
portant” to “very im

portant” �
���
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�
. Q

uestion Item
s: W

ordings and Transform
ations

�

5. R
eligiousness 

  A
B

: “O
f the follow

ing lifestyle aspects or life circum
stances, please  

        select five that are im
portant to you.”  (being devout)�

�A
nB

:  
 E

A
V

S
: “W

ithout reference to any of established religions, do you think  
             a religious m

ind (‘religious heart’ in Japan) is im
portant or not  

             im
portant.”�

 W
V

S
: “Independently of w

hether you go to church/tem
ple/shrine or 

not,  
            w

ould you say you are a religious person?”�
 IS

S
P

: “D
o you describe yourself as religious?” 

      �
 

�S
cale: from

 “low
 religiousness” to “high religiousness”�

�
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�
. Q

uestion Item
s: W

ordings and Transform
ations

�

6. S
ocio-D

em
ographic Item

s 
 (1) G

eneration: cohort  
    (i)  born before 1945 
   (ii�

��born betw
een 1945 and 1969 

   (iii)  born in 1970 or later 
 (2)E

ducation 
    (i) low

 
   (ii) m

iddle 
   (iii) high 

�
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�
. Q

uestion Item
s: W

ordings and Transform
ations

�

14 

7. Traditional E
ast A

sian V
alues(from

 “m
odern” to “traditional”)   

 A
B

: Q
uestion item

s refer to desired accom
plishm

ents of (if necessary,   
       im

agined) sons and daughters
�

���  i) Fam
e
�

�
�   �a great scholar�
����  �a pow

erful political leader�
���   �a w

ealthy person
�

�     �a person respected by the m
asses �

�   ii) R
elatedness

�

�
�   �a loving and charitable person

�

���   �a person w
ho cares about fam

ily
�

���   �find a good m
arriage partner�

�
�

�
��

�
. Q

uestion Item
s: W

ordings and Transform
ations

�

15 

A
nB

:  
 i) Factor 1: P

reservation 
�“A

 m
an w

ill loose face if he w
orks under a fem

ale supervisor.”�
  “W

ealth and poverty, success and failure are all determ
ined by fate.”�

  “W
hen hiring som

eone
� even if a stranger is m

ore qualified, the opportunity  
   should still be given to relatives and friends.”�
���ii) Factor 2: H

arm
ony
�

   “For the sake of the fam
ily, the individual should put his personal interest  

    second.”�
   “A

 person should not insist on his ow
n opinion, if his co-w

orkers disagree w
ith  

    him
.”�

���W
hen one has a conflict w

ith a neighbor, the best w
ay to deal w

ith it is to  
   accom

m
odate to the other person.”�

����
�

16



�
. Q

uestion Item
s: W

ordings and Transform
ations

�

E
A

V
S

: �
i) Factor1: G

ender R
oles
�

�
“W

e need a son to keep our fam
ily line going.”�

  “A
 w

ife should follow
 her husband.”�

���M
en should w

ork outside and w
om

en should tend to  
�

housekeeping.” �
�� ii) Factor 2: R

espect A
ncestors 

�
“W

e should respect ancestors.”�
  “The eldest son should look after his aging parents.”�
���
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�
. Q

uestion Item
s: W

ordings and Transform
ations

�

W
V

S
:  

 i) Factor1: G
ender R

oles 
  �A

 w
orking m

other can establish just as w
arm

 and secure relationship  
   w

ith her children as a m
other w

ho does not w
ork.”�

  “B
eing a housew

ife is just as fulfilling as w
orking for pay.”�

  “B
oth the husband and w

ife should contribute to household incom
e.” 

   “A
 w

om
an has to have children in order to be fulfilled.” 

�ii) Factor2: P
iety 

�“O
ne of m

y m
ain goals in life has been to m

ake m
y parents proud.”�

   “R
egardless of w

hat the qualities and faults of one
�s parents are, one  

    m
ust alw

ays love and respect them
.”�

�
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�
. Q

uestion Item
s: W

ordings and Transform
ations

�

IS
S

P
:  G

ender R
oles S

cale  
�

 
 “A

 husband’s job is to earn m
oney; a w

ife’s  
   job is to look after the hom

e and fam
ily.”�

��A
ll in all, fam

ily life suffers w
hen a w

om
an  

   has a full-tim
e job.”�

�
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�
. R

esults
�

1.�
Frequency D

istribution 

�

19 

R
eligiosity

�
Low
�

M
iddle

�
H
igh
�

D
enom

ination
�

C
hina
�

 ----�
H

ong K
ong 

Taiw
an 

S
ingapore

�

R
eligious P

ractice
�

C
hina 
�

Taiw
an 

Japan
�

K
orea 

S
ingapore

�

R
eligious B

eliefs
�

C
hina 

B
eijing 

H
angzhou

�

Japan
�

S
ingapore 
K

orea 
Taiw

an�

Im
portance of R

eligion
�

C
hina 

B
eijing 
�

Japan 
H

ong K
ong
�

S
ingapore 
K

orea 
Taiw

an�

R
eligiousness

�
C

hina 
B

eijing 
�

 ---�
S

ingapore 
K

orea 
Taiw

an
�
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�
. R

esults
�

Traditional Values
�

Low
�

M
iddle

�
H

igh
�

Fam
e
�

Japan 
C

hina
�

K
orea

�
---�

R
elatedness

�
C

hina
�

K
orea

�
Japan

�

P
reservation

�
Japan 
Taiw

an
�

K
orea

�
C

hina 
H

ong K
ong
�

H
arm

ony
�

H
ong K

ong
�

K
orea 

Taiw
an
�

Japan 
C

hina
�

R
espect A

ncestors
�

Japan 
K

orea
�

S
ingapore 
B

eijing 
H

unm
ing
�

H
ong K

ong  
Taiw

an 
S

hanghai 
H

angzhou 
�

P
iety
�

Japan 
C

hina
�

--- 
�

K
orea 

S
ingapore

�
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�
. R

esults
�

The results allow
s for prelim

inary conclusions on 
religiosity and traditional values in E

ast A
sia. 

 (1)�R
egarding the case of religiosity, all in all, 

C
hina is ranked low

, S
ingapore, K

orea and 
Taiw

an are ranked high, and Japan is located 
in the m

iddle.�
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�
. R

esults
�

(2) R
egarding the case of traditional values, there   

   is a rem
arkable disparity about w

hich one stand  
   out as the prom

inent values in the E
ast A

sian  
   countries and cities. It is alm

ost difficult to find  
   the com

m
on traditional E

ast A
sian values. A

lso,   
   such values item

s as “fam
e,” “preservation,”  

    “respect ancestors” and “piety” are already 
    dim

inishing in Japan.�
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�
. R

esults
�

�
. S

tepw
ise R

egression 
 A

 technique for calculating a regression m
odel  

 that instruct a com
puter to find the “best” m

odel by  
 entering independent variables in various  
 com

binations and orders. 
 S

tepw
ise regression com

bines the m
ethods of  

 “backw
ard elim

ination” and “forw
ard selection.”�

23 
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�
. R

esults
�

The analysis is to be done to show
 the explanatory 

pow
er (R

2: coefficient of determ
ination—

explains 
the largest percentage of the variance in the 
independent variables—

�
�of religiosity variables 

and other variables to the traditional E
ast A

sian 
V

alues. 
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�
. R

esults
�

Table 1: The E
xplanatory P

ow
er (R

2)  of “V
arious Independent    

               V
ariables” to

�
“Traditional E

ast A
sian V

alues”�
      The result show

s that the explanatory pow
er of religiosity to 

traditional E
ast A

sian values is very w
eak, w

hich is 
surprising considering the discourses w

idely accepted by 
scholars of qualitative m

ethods that religion and traditional 
values are strongly related.�
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�
. D

iscussions
�

Further exam
inations in  

(1)�The w
ording of each question item

,  
(2) The transform

ation of each indicator, and 
(3) The m

easurem
ent of the relationships  

      betw
een variables  

are needed. 
�

26 
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Table 1: The Explanatory Power (R2 of “Various Independent Variables” to 

“Traditional East Asian Values” 

  AB AnB EAVS WVS ISSP 

Fame 

(Son) 

Fame 

(Daughter) 

Relatedness

(Son) 

Relatedness 

(Daughter) 
Preservation 

 

Harmony 

 

Gender 

Roles 

Respect 

Ancestors 

Gender 

Roles 
Piety 

Gender 

Roles 

Beliefs 

Importance 

Religiousness 

R2 0.00 0.00 0.00 0.00 0.00 0.00 0.08 0.00 0.00 0.07 0.09 

Beliefs 

Importance 

Religiousness 

1945�1970 

1970� 

Education 

R2 0.00 0.01 0.00 0.00 0.06 0.03 0.13 0.01 0.00 0.08 0.13 

Beliefs 

Importance 

Religiousness 

1945�1970 

1970� 

Education 

Japan 

China 

� Beijing 

Shanghai 

Hong Kong 

Kunming 

Hangzhou� � �

Singapore 

Korea 

Taiwan 

R2 0.10 0.09 0.11 0.02 0.08 0.03 0.22 0.08 0.02 0.20  
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SEVEN EQUIDISTANT SOCIAL SITUATIONS 
1. Would marry 
2. Would have as regular friends 
3. Would work beside in an office 
4. Would have several families in my neighborhood 
5. Would have merely as speaking acquaintances 
6. Would have live outside my neighborhood 
7. Would have live outside my country 
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FPQ��(	��]<���`CW �����(�	)� 
]<�	�� ���	�)4"�-���'
7g��
#��n 
iQ84. How much do you trust each of the following types of people?j 
A.� 	���[BiYour relativesj 
B.� 	���d4iYour neighborsj 
C.� 	���;�JE�4"�iPeople from your own ethnic group [or tribe]j 
D.� 	���L�)JE�/0.4iKenyans from other ethnic groupsj 
 
=R�`CW �����(�	)� 

1. ��%7g��
)iI trusted a lotj 
2. 
�'�7g��
)iI trusted them somewhatj 
3. @�7g��
)iJust a littlej 
4. #���7g��
�
iNot at allj 
9. ,�'�
iDon’t knowj 
 
 FPQ� ���9G-X���� 
�Cross-Tabulation �&)9G 
�POSA �&)9G 
�Ob6D� SSA �&)9G 
 
3 .  TH�U>  
3 .1 . 4"��?�)7g�9A 
�	�� ���	�)4"�-���'
7g��
#����:Se\�TH 

Ym���(�	)�:Se\�TH�'�7g�312�h
a9i85M� ��

�%7g��
)��a9j�KN�)�'!�[B�d4�;�JE�4"��L

�)JE�/0.4�f���*'-`C��=RV�D@�����
)��

,�)����k7g�312����Ici�
�'�7g��
)�j-Z�$)

����D�[B���d4����+�_^��
)� 
 
Y 1l/0.4�4"��?�)7g 
iHow much do you trust each of the following types of people?j 

N % N % N % N % N % N %

People from your own
ethnic group [or tribe]

194 15.2 426 33.3 548 42.9 102 8 8 0.6 1278 100

Kenyans from other
ethnic groups

89 7 300 23.5 568 44.4 294 23 27 2.1 1278 100

10034.9 105 8.2 3 0.2 1278

3 0.3 1278 100

Your neighbors 284 22.2 440 34.4 446

total

Your relatives 511 40 418 32.7 298 23.3 48 3.8

A lot somewhat Just a little Not at all DK [MD]
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�������.;�+)*�A7:#�.;���"<Yes=���.;���
��<No=�� 2 7:��������69���"� 
���.;���"<Yes=���.;�����<No=�����5���8 2

� A>B>C �@��!	�"�.;3-4�Cronbach �%*($��/	0
��
��B<8 4=����5�>����.;���"����� �.;���"�#
�.;���"<Yes=����2�.;���"�������.;������#�.
;�����<No=�����5��"� 

 
8 2?�.;���"<Yes=���.;�����<No=�����5 

  .;���"<Yes= .;�����<No= 

A 8 3 [a lot] [somewhat] + [just a little]+[not 
at all] 

B 8 4 [a lot]+[somewhat] [just a little]+[not at all] 

C 8 5 [a lot]+[somewhat]+ [just a 
little] 

[not at all] 

 
8 3?&'%,�,���1�".;<A= 

 Yes 
([a lot]) 

No 
([somewhat] +[just a 

little]+[not at all]) 

Relatives 511 764 

Neighbors 284 991 

Same ethnic group 194 1076 

Other ethnic 
group 

89 1162 

Cronbach �%*($ 0.677 

 
8 4?&'%,�,���1�".;<B= 

 Yes 
([a lot]+[somewhat]) 

No 
([just a little]+[not at 

all]) 

Relatives 929 346 

Neighbors 724 551 

Same ethnic group 620 650 

Other ethnic 
group 

389 862 

Cronbach �%*($ 0.785 
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% 5)����
���	����&'C( 

 Yes 
([a 

lot]+[somewhat]+[just a 
little]) 

No 
([not at all]) 

Relatives 1227 48 

Neighbors 1170 105 

Same ethnic group 1168 102 

Other ethnic 
group 

957 294 

Cronbach 
���� 0.677 

 
��������� $���#!��	"�� 

 
% 6)���% 

����� ��� �� ��� ������������� ���������� �����
��������� ��� ��
 ��
 �
 ��	�
�������� �
� ��� ��� ��� ��	�
�� �������������� ��� ��� ��
 ��� ��	�
������������������ 
� ��� ��
 ��� ����
����� ��	
 ��
� �
�� ��� ��	�  
 
% 7)��������� 
#! 

0 .�(% .�(% .�(% 1!�(% 1!�(% 1!�(%
&*$ ������ ����		 ������
,2#) ���
�� ������ ������
'"+ ���� ����	� ������
/-'"+ ���� ���� ������
��������� � ������� �����	 ���	��� ����� ����� �������
��������� � ������� ����	
 ��
��� ������� ����	�� �����

� �������������� � ������ �����	� ����� ����
� �����
� ������
������������������ � ������ ����	 ������� ��	��� ����	
 �������
����� � ���	��� ���	 ���	�� ���		�� ������ �������
��� � ��� � ������� ���
�� ����

 ������
 �����	� ����
�
������������� � ��
��� ���
��
 ����	 ������ ������� �������
���������� � ���	�
 ������ ������ ��
�
� ���


 ����	�  
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������� 

 

a lot�

neighbors�

somewhat�

own ethnic group�

just a little�

not at all�

other ethnic group�

 
@ 1gB^LH@ 

 
@ 1 ,Z*��B^LH@! U DA,��*	� ���(
��&7b��

*��
�(�7b��*�,
7b��*dYese��f
G�7b��*�
�
#���7b����,
7b���dNoe� #�%N�CI��X
�(+*	���(8!�� #�%N�\%*����*	 

 
Y 4 ,$*��
7b��*dYese� :<!�929 >�724 >�620 >�389 >

��*	� ��!�/1-4 4"��F�*7b!
[K�
a4�
=�QO 

4"��
R�*QO /1-4� '��
;W� ]U��*��,T?��*

��*	 

 
3 .2 .  S3 `6  
(1)� Cross-Tabulation �'*9P 
� [K�a4�=�QO 4"��R�*QO /1-4 _ S3 `6,9P�

*�%�Y 8 �T� 6 ��) .20Y,5J��dY 9h14e	 

 
Y 8gS3 `6 Vc 

 1 2 3 4 

1. Relatives �    

2. Neighbors � �   

3. Same ethnic group � � �  

4. Other ethnic group � � � � 

 
Y 9g�� Relatives � Neighbors  `6dEMe 

R� � � Yes No 
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N 

Yes 693 225 

No 30 316 

 
6 10:�� Relatives � Same ethnic group �7)8-29 

R� � � � S Yes No 

Yes 564 361 

No 55 289 

 
6 11:�� Relatives � Other ethnic group �7)8-29 

R� � �
O 

Yes No 

Yes 349 558 

No 39 304 

 
6 12:�� Neighbors � Same ethnic group �7)8-29 

N� � �
S 

Yes No 

Yes 537 185 

No 83 465 

 
6 13:�� Neighbors � Other ethnic group �7)8-29 

N� � �
O 

Yes No 

Yes 338 367 

No 51 495 

 
6 14:�� Same ethnic group � Other ethnic group �7)8-29 

S� � �
O 

Yes No 

Yes 357 246 

No 32 614 

 
����+%�#$�.&�#$�(2�/"4��	��53�6 8 ��� ��
� 195 (��� 306 (��� 519 (��� 102 (��� 316 (��� 214 (���
�
 ����, 2 ����*0,�'1�! 	 

 

26



/ 2[*3/YCross-Tabulation ���*;Z 

 
 
(2)� POSA ���*; 
�����POSAYU*24*;@Z����*;�K<"Q8����POSAYU*

24*;@Z��?N�)(D�6@�����FVY1993Z�P�� 
� �POSA��CSD�>0B/5����� � �.I$#&%�X4Y47Z
"OJ�K<�/ 3 �������� 

 
/ 3[POSA 

����
����� ���

���� ���� ���� ����
���� ��� ���� ���� ��

���� ���� ����
����� ��� ��	� ��

���� ����
����� ���� ���

����
����� ���

������� � ���

���
����

�
�	����� �
 

 
'.�R=�9+.I7� 1278 ,�����:GH����T-WEL����

 	�WE�1��!	���������A.I�����M
 41 ,�����
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� i 4 $ POSA "/2_�6���_ri#t���2����Xp�"�;E7U
#U'�(#Z¦�#_ri6�&�+� POSA #Qu�!<N="/��
�	�
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 312 

190 

160 

178 

267 
 

 
(3)� q�Jc� SSA �'*Of 
����29/F�F!�"�K�������qE���J�Of-
����

qE��J-Of�*�%�q�;7=614�~ 16�-I_������q�;7
=614�-h��*a������
)��*� 

(a)��p��qE��J�i�-Of�*���w 1 ����q�Jc�j��
�vS��h���*��`]�1987: 91��'*��q�Jc�cL�XZ���
��A|� 0.6 -�	*�“XW��q���*”�0.3 -�	*�“��)��q��
�*”������`�1987: 91��Vl-����( ����q�;7=614�
�
�*q�Jc�L�~ 16���0.27 �“G�q�”�( 0.66 �“��)��q�”
$�����X���size�����)�[��*���&����vS��sign��
�#�:<4��*���,�*������(�29/F�F!�"�K����

��& L. Guttman ���B�w 1 �kQ��The First Law of Involvement��_)
u����r��+���	*���B�w 1 �kQ����TA�Y��Y�*�B
���p���J����g{�nIm�bN�+��*��)�R��J

�monotone�-s��q�Jc�:<4�5?��)�;084���(�����
&���*� 

 
~ 16�qE��J�;7=614�Pearson �toq�Jc� 

 1 2 3 4 

1. Relatives �    

2. Neighbors 0.63** �   

3. Same ethnic group 0.48** 0.66** �  

4. Other ethnic group 0.27** 0.45** 0.58** � 
**q�Jc� 1%�e^�CM� 

 
(b)� ��p��qE��J�i�-Of�*��w 2 �����q�Jc��X��
�h���*�~ 16 ��DY�z�q�Jc� 1 ��*�����$�&�����
+�(U���+�����+��}&P&q�Jc�L�Z������*���

'��Ry\P�rank order�Hx��d�*��p��qE��J- L. Guttman
���3@:>614��simplex��'.��*��29/F�F!�"�K����q

1111 
1110 

1100 

1000 

0000 
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��"!-#��-¬A\ 1962:288� 

� ��$�¢¬1993:125"*- Smallest Space Analysis "�	�#� ��-� 
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� t��"�	�$���"��¥<9>847�#y�+��^M6@;?847�

#j���O�.�	-#��SSA #�v$ axial #<8;"!-��/
�D~�

.-����FB#��¥<9>847�1 SSA-I "o�-��"*���Y 5 "�

� 2 {L#<8;�h+.���# SSA <8;+�5:2#E&�#Jª�"_�

-¨��T+b'��l��¦E��V�|s#E&����!-|s#5:2E�#

©¬rank order"MG#�f1 4 �#`�!�f"7=37�-*
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1.�
Introduction:  G

oals &
 C

larifications 
The title of the brochure of the G

erm
an D

ata 
Forum

 (G
D

F) is an excellent teaser but needs 
clarification: 
•�

N
um

bers appeals to the (raw
) data w

hich 
are usually stored as num

bers. 
•�

K
now

ledge: The title refers to a higher 
level of know

ledge: System
atic 

know
ledge about relationships and 

processes; causal know
ledge 

•�
It is not the prim

ary task of the G
D

F to 
produce such know

ledge. R
ather the G

D
F 

helps to create favorable conditions for the 
acquisition of system

atic know
ledge 
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The title also m
entions the m

eans w
ith 

w
hich the G

D
F perform

s its task: 
•�

by initiating new
 projects and 

organizational changes, 
•�

by prom
oting fruitful activities in the 

com
m

unity of scientists and data 
producers,  

•�
and by consulting the governm

ents, 
data producers, and scientists. 

After all I w
ill not show

 how
 num

bers are 
turned into causal or system

atic know
ledge. 

Rather I focus on m
easures of the G

D
F and 

other science organizations for im
proving 

em
pirical research and facilitating the 

acquisition  of scientific know
ledge.  

Sorry for disappointing You! 

W
olfgang Jagodzinski  

U
niversity of C

ologne 

The nam
e D

ata Forum
 also needs an 

explanation 
•�In the R

om
an em

pire a forum
 w

as a 
public place w

here people m
et – often 

but not necessary also a m
arket for the 

econom
ic exchange (e.g. the Forum

 
R

om
anum

). 
•�In the present context the w

ord alludes 
to the free and open exchange of know

-
ledge, opinions and ideas w

hich took 
place on the forum

 – a kind of non-
hierarchical com

m
unication. 

•�This intention is m
uch better expressed 

by the English nam
e D

ata Forum
 than 

by the G
erm

an w
ord R

atSW
D

 w
hich in 

direct translation w
ould read: C

ouncil 
for Social and E

conom
ic D

ata. 

W
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U
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2.�
The H

istory: W
hy has the G

D
F been institutionalized?  

–�1960: Foundation of the C
entral A

rchive Z
A

 (Zentralarchiv für 
Em

pirische Sozialforschung) in C
ologne by the m

anagem
ent scientist 

G
ünter Schm

ölders and the sociologist Erw
in K

. Scheuch in 1960. 
The w

ord “central” expresses the hope that the ZA
 should becom

e the archive 
for social data, including business data, in G

erm
any.  

T
he hope w

as never realized. The ZA
 acquired a large num

ber of data sets 
(now

adays m
ore than 5000) but m

ainly in the field of the political and social 
sciences. W

hy? 
The archived data set is a collective good!  
Positive sanctions or incentives: lim

ited gains in reputation; fulfillm
ent of 

the ethical requirem
ent that data should be accessible for replications. 

N
egative sanctions: A

dditional w
ork for docum

entation and m
aybe for the 

advice of others users;  com
petitors m

ay harvest the fruits of a tim
e 

consum
ing data collection  

W
olfgang Jagodzinski  

U
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–�1999: The C
om

m
ission on the Im

provem
ent of the Inform

ational 
Infrastructure betw

een R
esearch and Statistics (K

V
I) w

as instituted 
by the Federal M

inistry of Education and R
esearch (B

M
B

F). A
 

com
prehensive report of the com

m
ission arrives as the follow

ing 
results: 
D

ata access: 
��

The access to transaction data from
 trade and industry, the public 

adm
inistration, telephony data, w

eb-based social netw
orks or geo-

referenced data should be m
ore closely exam

ined because these 
data m

ight becom
e im

portant sources of future research. 
��

D
ata of the official statistics, data on health, em

ploym
ent, social and age 

insurances w
ere hardly accessible for scientists in the past. These data are 

highly relevant to the investigation of aging societies.  
Even in sociology m

any interesting data sets, for instance education data, 
w

ere not deposited in the ZA
. 

 

34



W
olfgang Jagodzinski  

U
niversity of C

ologne 

–�K
V

I (continued). 
��

D
ata sets w

hich had not been delivered to the Z
A

, in particular 
m

any valuable data sets of the official statistics, had already becom
e 

irrecoverable either because they w
ere not stored at all or because 

they had been kept under outdated operating system
s and had not 

been m
igrated to the succeeding system

s.  
 In order to im

prove the access of scientists to the data of the official 
statistics, the K

V
I proposed the installation of  

Research D
ata Centers (RD

Cs)  
initially understood as guest researcher w

orkstations (on site access) in the 
official statistics, equipped w

ith especially protected room
s in w

hich data can 
be analyzed but not be dow

nloaded or copied..  
These R

D
C

s should grant access to non-anonym
ized m

icro-data.  

W
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Sum
m

ary: Three m
ajor achievem

ents of the K
V

I: 
�
�C

om
prehensive and system

atic overview
 over existing data 

collections, institutes, and facilities of the social science infrastructure, 
�
�Im

provem
ent of the cooperation betw

een science and statistics by the 
establishm

ent of R
esearch D

ata C
enters. 

�
�Initiative to the foundation of a new

 coordination com
m

ission, the G
D

F 
(R

atSW
D

).  

2004 Foundation of the G
D

F (R
atSW

D
) by the Federal M

inistry of 
Education and R

esearch (B
M

B
F) in accord w

ith all federal governm
ent 

departm
ents.  

The R
atSW

D
 is an independent body of em

pirical researchers from
 universities, 

colleges, and other independent research institutions as w
ell as representatives of 

im
portant data producers and service centers. It consists of sixteen m

em
bers.  
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 In the last decade the concept of the R
esearch D

ata C
enter has changed. 

It is no longer seen as an especially protected w
orkstation but rather as 

a label of those data producers w
hich m

eet certain quality standards as 
far as data storages and data delivery is concerned. 
The G

erm
an C

ouncil of Science and H
um

anities (W
issenschaftsrat) has 

invited the G
D

F supported this developm
ent:  

“The G
erm

an C
ouncil of Science and H

um
anities w

elcom
es the increase in the founding 

of research data centres at research institutions generating data driven by the R
atSW

D
. It 

recom
m

ends that the federal governm
ent’s departm

ental research institutions in particular 
join this founding process and also m

ake data available for w
idespread scientific use.”  

The decisive criterion is now
 w

hether an institute or organization can 
m

ake data accessible or not. W
hich data producers have becom

e 
R

esearch D
ata C

enters by now
?.  

W
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2. W
hich organizations can apply for a R

esearch D
ata C

enter?  

Publically funded  

Research Institutes 

and Projects 

O
fficial Statistics 

 Private C
om

panies 
and Insurances Public Insurances 

D
ata  

Producers 

U
niversities 

A
ll organizations w

hich can 
m

ake data sets available for 
scientific use and m

eet certain 
criteria. 
 The organization m

ay have 
received the data from

 
elsew

here and need not to 
offer its ow

n data. 
  So far, private com

panies 
have not joined the initiative. 
R

esearch D
ata C

enters have 
been established in the other 
four groups. 

35



W
olfgang Jagodzinski  

U
niversity of C

ologne 

R
esearch D

ata C
enters - O

verview
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 Longitudinal Social and Econom
ic D

ata 

The N
ational Education Panel Study 

W
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G
ESIS 

W
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R
esearch D

ata C
enters in the dom

ain A
ging &

 H
ealth 

Publicly funded projects on A
ging 
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…
 H

ealth 

W
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Public old-age &
 rehabilitation insurance  

Em
ploym

ent 

W
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O
fficial Statistics of the …

 

…
 States 

…
 Federal State

 

W
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R
D

C
s: Publicly funded R

esearch Institutes for Education  
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Econom
ic, B

usiness &
 M

anagem
ent D

ata    

W
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Psychological D
ata 

W
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3. C
om

position and O
rganization  

8 M
em

bers 
from

 the 
D

ata  
Producers 

8 M
em

bers 
of the 

Scientific 
U

sers 

G
D

F 
 

The representatives of the 
scientific users are elected. 

Election period:  
3 years 

M
em

bers of the data producers: 
1 Federal Statistical O

ffice 
1 (State) Statistical O

ffice of the Länder, 
1 G

erm
an Federal Em

ploym
ent A

gency, 
1  G

erm
an social security system

, 
1 official health data, 
1 official financial data, 
1 science-based data production O

ffice in B
erlin 

W
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R
epresentatives of D

ata Production 
D

r. B
echtold (Federal Statistical O

ffice) 
H

r. B
ender  (Federal Em

ploym
ent A

gency) 
D

r. H
errm

ann (D
eutsche B

undesbank) 
Prof. D

r. K
urth (R

obert-K
och-Institut) 

Prof. D
r. R

ockm
ann (State Statistical Institute 

B
randenburg) 

Prof. D
r. Sure-Vetter  (G

ESIS) 
D

r. Thiede (G
erm

an Pension Insurance) 
Prof. D

r. W
agner  (G

erm
an Institute for  

Econom
ic R

esearch – D
IW

) 

R
epresentatives of em

pirical 
Social and E

conom
ic 

R
esearch 

Prof. D
r. B

rähler (Psychology) 
Prof. D

r. B
rüderl (Sociology) 

Prof. D
r. K

reyenfeld (Sociology) 
Prof. D

r. O
tt (Econom

ics) 
Prof. D

r. R
am

m
stedt (Psychology) 

Prof. D
r. R

ässler (Econom
etrics) 

Prof. D
r. Spinath (Psychology) 

Prof. D
r. W

agner  (Econom
ics) 

3. C
om

position and O
rganization 

 
Present M

em
bers  
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4. Task and Functions 

G
eneral rem

ark 
The G

D
F has opted for a decentralized 

structure of the research data centers. 
“U

nited in diversity” is the form
ula for 

success of the research infrastructures being 
created through the w

ork of the G
erm

an 
D

ata Forum
.  

  

W
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4. Task and Functions 

The G
D

F …
 

�
�is a broker betw

een em
pirical research and data producers 

but also betw
een different data producers 

�
�R

epresents the interest of both groups tow
ards politics 

W
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U
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4. Task and Functions 

The G
D

R
 describes its core tasks as follow

s: 
M

aking recom
m

endations …
 

•�
on how

 to further secure and im
prove data access, especially by 

m
eans of establishing, standardizing and continually evaluating 

research data centers …
, 

•�
on how

 to im
prove the use of data by m

eans of providing 
adequate docum

entation and scientific and statistical data 
(research data portals, m

etadata), 
•�

on research subjects and tasks, w
hich pertain to the conceptual 

developm
ent of a data infrastructure on the national, European 

and international level, 
•�

on how
 to m

ake the production and provision of data, relevant 
to social research, m

ore efficient, 
 

W
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4. Task and Functions 

…
 core tasks continued: 

C
onsulting …

 
•�

of scientific institutions and organizations on how
 to 

incorporate infrastructure data into teaching and research, 
•�

C
onsulting the Federal M

inistry and the corresponding Länder 
governm

ents on the further developm
ent of a sciencebased data 

infrastructure, 
•�

public (and private) data producers, 
•�

C
onsulting data producers on the validation of scientific 

research institutions (certification) that are not institutionally 
part of independent scientific research, 

 Preparation and realization of the C
onference for Social and 

E
conom

ic D
ata (K

onferenz für W
irtschafts- und Sozialdaten, 

K
SW

D
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4. Task and Functions 

The G
D

F in particular 
�
�defines m

inim
um

 standards for data quality, data security 
and data access for accreditation of new

 R
esearch D

ata 
C

enters 
 Exam

ples 
�
�com

m
issions expert reports on  

��
new

 strategies of data access 
 

 Exam
ple: social data 

��
pooling data from

 different data producers 
��

problem
s of anonym

ization 
��

ethical issues 
��

M
odes of self-archiving 

��
…

…
..    

W
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4. Task and Functions 

The G
D

F …
 

�
�establishes w

orking groups (W
G

) 
�
�W

G
 Future D

ata A
ccess 

�
�W

G
 R

egional Price C
om

parisons 
�
�W

G
 N

ational D
eath Index (com

pleted) 
�
�W

G
 G

eoreferencing of D
ata (G

eodata) (com
pleted) 

�
�W

G
 C

rim
e Statistics (com

pleted) 
�
�W

G
 Panel Studies 

�
�W

G
 D

ata Protection 
 

W
olfgang Jagodzinski  

U
niversity of C

ologne 

4. Task and Functions 

The G
D

F …
 

�
�organizes w

orkshops, distinguished lectures, and 
conferences 

�
�m

aintains a w
ebsite w

here m
any printed m

aterial can be 
dow

nloaded   
�
�publishes 

��
A

 new
sletter 

��
Lecture series 

��
A

 section “D
ata W

atch” in a highly ranked G
erm

an 
journal 

��
B

ooks and articles 

W
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5. C
onclusion 

  
The G

D
F has so far proven as a very fruitful and 

productive elem
ent of the G

erm
an social science 

infrastructure. It does not turn num
bers into know

ledge 
but supports scientists in doing so. 
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